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DISTANCE EDUCATION 

COMMON FOR M.B.A./M.B.A. (G)/IB/B & F/CS/PM/HM/ 
HRM/T/EM/RM/TM/LM/CM/FM/MM/SM/P & OM/Co.Op.Mgt. 

DEGREE EXAMINATION, DECEMBER 2024. 

First Semester 

MANAGEMENT PRINCIPLES AND PRACTICES 

(CBCS 2018–2019/2023–2024 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Mention any two major objectives of Management. 

 ÷©»õsø©°ß H÷uÝ® Cμsk •UQ¯ ÷|õUP[PøÍU 
SÔ¨¤hÄ®. 

2. Define MBO.  

 MBO Áøμ¯Ö. 

3. What are the types of Decision making? 

 •iöÁkzu¼ß ÁøPPÒ GßÚ? 

4. Define Organisational Culture. 

 {ÖÁÚ P»õa\õμ® Áøμ¯Ö. 

5. What are the objectives of Training? 

 £°Ø]°ß ÷|õUP[PÒ GßÚ? 
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6. Define Recruitment and selection. 

 Bm÷\º¨¦ ©ØÖ® ÷uºÄ Áøμ¯Ö. 

7. Who is a Leader? Mention any two characteristics of a 
leader. 

 uø»Áº Gß£Áº ¯õº? J¸ uø»Á›ß H÷uÝ® Cμsk 
£s¦PøÍU SÔ¨¤hÄ®. 

8. Define Oral Communication. 

 Áõ´ÁÈ uPÁÀ öuõhº¦ Áøμ¯Ö. 

9. Write any two techniques of effective coordination. 

 £¯ÝÒÍ J¸[Qøn¨¤ß H÷uÝ® Cμsk ~m£[PøÍ 
GÊuÄ®. 

10. What is Total quality Management? 

 ö©õzu uμ ÷©»õsø© GßÓõÀ GßÚ? 

PART B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Distinguish Administration and Management. 

  {ºÁõP® ©ØÖ® ÷©»õsø© ÷ÁÖ£kzxP. 

Or 

 (b) Describe the steps involved in the Planning process. 

  vmhªhÀ ö\¯À£õmiÀ EÒÍ £iPøÍ ÂÁ›. 

12. (a) Explain the steps involved in the selection process. 

  ÷uºÄ ö\¯À£õmiÀ EÒÍ £iPøÍ ÂÍUSP. 

Or 

 (b) Distinguish formal and informal groups in 
organisation. 

  {ÖÁÚzvÀ •øÓ¯õÚ ©ØÖ® •øÓ\õμõ SÊUPøÍ 
÷ÁÖ£kzx[PÒ. 
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13. (a) Describe the concept of Herzberg theories of 
motivation. 

  E¢xuÀ £ØÔ¯ öíºìö£ºU ÷Põm£õkPÎß P¸zøu 
ÂÁ›UPÄ®. 

Or 

 (b) Distinguish Leader and Manager. 

  uø»Áº ©ØÖ® ÷©»õÍøμ ÷ÁÖ£kzxP. 

14. (a) Critically examine situational theories of 
Leadership. 

  uø»ø©zxÁzvß `Ì{ø»U ÷Põm£õkPøÍ 
Â©º\Ú Ÿv¯õP Bμõ´P. 

Or 

 (b) List the methods of performance appraisal. 

  ö\¯ÀvÓß ©v¨¥miß •øÓPøÍ £mi¯¼k. 

15. (a) Explain the functions of control techniques. 

  Pmk¨£õmk ~m£[PÎß ö\¯À£õkPøÍ ÂÍUSP. 

Or 

 (b) Write a short note on Benchmarking. 

  uμ¨£kzxuÀ £ØÔ J¸ ]Ö SÔ¨ø£ GÊuÄ®.  

PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Discuss about various types of Planning. 

 £À÷ÁÖ ÁøP¯õÚ vmhªhÀ £ØÔ ÂÁõv. 

17. Critically examine decision making process under 
conditions of certainty and uncertainty. 

 EÖv¯õÚ ©ØÖ® EÖv¯ØÓ {£¢uøÚPÎß RÌ 
•iöÁkUS® ö\¯À•øÓø¯ Â©º\Ú Ÿv¯õP Bμõ´P. 
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18. Explain various methods of Training. 

 £À÷ÁÖ £°Ø] •øÓPøÍ ÂÍUS[PÒ. 

19. Describe the barriers of effective communication. 

 £¯ÝÒÍ uPÁÀöuõhº¦UPõÚ uøhPøÍ ÂÁ›. 

20. Examine new perspectives in business process 
reengineering. 

 ÁoP ö\¯À•øÓ ©Ö^μø©¨¤À ¦v¯ •ß÷ÚõUSPøÍ 
Bμõ´P. 

 

—————— 
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DISTANCE EDUCATION 

COMMON FOR M.B.A./M.B.A. (G)/IB/B & F/CS/PM/HM/ 
HRM/T/EM/RM/TM/LM/CM/FM/MM/SM/P & OM/Co.Op.Mgt. 

DEGREE EXAMINATION, DECEMBER 2024. 

First Semester 

ORGANISATIONAL BEHAVIOUR 

(CBCS 2018–2019/2023–2024 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. List the disciplines that contributed to Organisational 
Behaviour. 

 {ÖÁÚ |hzøuUS £[PÎzu xøÓPøÍ £mi¯¼kP. 

2. Define Personality. 

 BÐø© – Áøμ¯ÖUPÄ®. 

3. What is Motivation? 

 E¢xuÀ GßÓõÀ GßÚ? 

4. What is an informal group? 

 •øÓ\õμõ SÊ GßÓõÀ GßÚ? 

5. List the sources of power in an organization. 

 J¸ {ÖÁÚzvÀ AvPõμ Buõμ[PøÍ £mi¯¼kP. 

6. Define Stress. 

 ©Ú AÊzu® – Áøμ¯ÖUPÄ®. 
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7. Differentiate between constructive and destructive 
conflict. 

 BUP§ºÁ©õÚ ©ØÖ® AÈÄPμ©õÚ  •μs£õkPÐUS 
Cøh°À EÒÍ ÷ÁÖ£õkPøÍ ÁøμP. 

8. Define Organisational Culture. 

 {ÖÁÚ P»õa\õμ® – Áøμ¯ÖUPÄ®. 

9. What is non-verbal communication? 

 Áõ´ö©õÈ AÀ»õu öuõhº¦ GßÓõÀ GßÚ? 

10. Differentiate between Stability and Change. 

 {ø»zußø© ©ØÖ® ©õØÓzøu ÷ÁÖ£kzvU PõmkP. 

PART B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Which management functions are relevant to 
Organisational Behaviour? 

  {ÖÁÚ |hzøuUS G¢u ÷©»õsø© ö\¯À£õkPÒ 
ö£õ¸zu©õÚøÁ? 

Or 

 (b) How is attitude related to behavior? 

  |hzøu²hß ©Ú¨£õßø© GÆÁõÖ öuõhº¦øh¯x? 

12. (a) Write short notes on the importance of job 
satisfaction in organisations. 

  {ÖÁÚ[PÎÀ ÷Áø» v¸¨v°ß •UQ¯zxÁ® 
SÔzx ]Ö SÔ¨¦PøÍ GÊxP. 

Or 

 (b) Write short notes on the importance of motivation 
in organisations. 

  {ÖÁÚ[PÎÀ E¢xu¼ß •UQ¯zxÁ® SÔzx ]Ö 
SÔ¨¦PøÍ GÊxP. 
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13. (a) What are the objectives of teams in organisations? 

  {ÖÁÚ[PÎÀ AoPÎß ÷|õUP[PÒ GßÚ? 

Or 

 (b) What are the limitations of organisational power? 

  {ÖÁÚ \Uv°ß Áμ®¦PÒ GßÚ? 

14. (a) What factors create political behaviour in 
organisations? 

  {ÖÁÚ[PÎÀ Aμ]¯À |hzøuø¯ E¸ÁõUS® 
PõμoPÒ GßÚ? 

Or 

 (b) How can an organisation achieve organisational 
effectiveness and excellence? 

  J¸ {ÖÁÚ® GÆÁõÖ {ÖÁÚ ö\¯ÀvÓß ©ØÖ® 
{ÖÁÚ ]Ó¨ø£ Aøh¯ •i²®? 

15. (a) What is the impact of organisational culture on 
strategies? 

  EzvPÎÀ {ÖÁÚ P»õa\õμzvß uõUP® GßÚ? 

Or 

 (b) Elaborate on the change process in organisations. 

  {ÖÁÚ[PÎÀ ©õØÓzvØPõÚ ö\¯À•øÓø¯ 
Â›ÁõPU TÖP. 

PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. What aspects of individual behaviour affect 
organisations? 

 uÛ¨£mh |hzøu°ß GßöÚßÚ A®\[PÒ 
{ÖÁÚ[PøÍ £õvUQßÓÚ? 



D–6641 
    4

17. What aspects of group behaviour affect the effectiveness 
of organisational performance? 

 SÊ |hzøu°ß GßöÚßÚ A®\[PÒ {ÖÁÚ 
ö\¯ÀvÓøÚ £õvUQßÓÚ? 

18. What strategies will you adopt to encourage constructive 
conflict and resolve destructive conflict? 

 {ÖÁÚ[PÎÀ BUP§ºÁ©õÚ •μs£õkPøÍ  
FUSÂUPÄ® AÈÄPμ©õÚ •μs£õkPøÍz wºUPÄ® 
}[PÒ GßöÚßÚ EzvPøÍU øP¯õÒÃºPÒ? 

19. Differentiate between proactive and reactive change. How 
can organisations deal with resistance to change? 

 ö\¯¿UP•ÒÍ ©õØÓ[PÒ ©ØÖ® GvºÂøÚ ©õØÓ[PøÍ 
÷ÁÖ£kzxP. ©õØÓzvØPõÚ Gvº¨ø£ {ÖÁÚ[PÒ  
GÆÁõÖ \©õÎUP •i²®? 

20. Suggest specific strategies to build learning 
organisations. 

 PØÓÀ {ÖÁÚ[PøÍ E¸ÁõUP E£÷¯õQUP¨£k® 
SÔ¨¤mh EzvPøÍ £›¢xøμUPÄ®. 

 
––––––––––– 
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DISTANCE EDUCATION 

COMMON FOR M.B.A./M.B.A. (G)/IB/B & F/CS/PM/HM/ 
HRM/T/EM/RM/TM/LM/CM/FM/MM/SM/P & OM/Co.Op.Mgt. 

DEGREE EXAMINATION, DECEMBER 2024. 

First Semester 

MANAGERIAL ECONOMICS 

(CBCS 2018–2019/2023–2024 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Write the meaning of Managerial Economics. 

 ÷©»õsø©¨ ö£õ¸Íõuõμzvß ö£õ¸øÍ GÊuÄ®. 

2. Define elasticity of demand. 

 ÷uøÁ°ß ö|QÌa]z ußø©ø¯ Áøμ¯Ö. 

3. What is Time value of money? 

 £nzvß ÷|μ ©v¨¦ GßÚ? 

4. What is Giffen Paradox? 

 QLö£ß •μs£õk GßÓõÀ GßÚ? 

5. Define Production function. 

 EØ£zv ö\¯À£õmøh Áøμ¯Ö. 

6. Define Oligopoly. 

 J¼÷Põ÷£õ¼ø¯ Áøμ¯Ö. 
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7. Define Penetrative Pricing. 

 Fk¸Ä® Âø»ø¯ Áøμ¯Ö. 

8. What is IRR? 

 IBºBº GßÓõÀ GßÚ? 

9. What do you mean by balance of payment? 

 ö\¾zx® C¸¨¦ Gß£uß Aºzu® GßÚ? 

10. Define National Income. 

 ÷u]¯ Á¸©õÚzøu Áøμ¯Ö. 

PART B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Briefly explain functions of Managerial Economics. 

  ÷©»õsø© ö£õ¸Íõuõμzvß ö\¯À£õkPøÍ 
_¸UP©õP ÂÍUSP. 

Or 

 (b) What are determinants of demand? 

  ÷uøÁø¯ wº©õÛ¨£øÁ GßÚ? 

12. (a) Explain types of elasticity of supply. 

  Â{÷¯õPzvß ö|QÌa]z ußø©°ß ÁøPPøÍ 
ÂÍUSP. 

Or 

 (b) Describe the managerial uses of production 
function. 

  EØ£zv ö\¯À£õmiß {ºÁõP¨ £¯ß£õkPøÍ 
ÂÁ›UPÄ®. 
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13. (a) Write the concept of Knight theory of Profit. 

  ""ø|m C»õ£ ÷Põm£õk'' P¸zøu GÊxP. 

Or 

 (b) What are the types of pricing? Explain. 

  Âø» {ºn¯zvß ÁøPPÒ GßÚ? ÂÍUSP. 

14. (a) Distinguish between Monopoly and Oligopoly. 

  HP÷£õPzøu²® J¼÷Põ÷£õ¼ø¯²® ÷ÁÖ£kzxP. 

Or 

 (b) Briefly explain factors causing Deflation. 

  £nÁõmhzøu HØ£kzx® PõμoPøÍ _¸UP©õP 
ÂÍUSP. 

15. (a) Define business cycle. Examine various phases of 
business cycle. 

  ÁoP _ÇØ] Áøμ¯Ö. ÁoP _ÇØ]°ß £À÷ÁÖ 
Pmh[PøÍ Bμõ´P.  

Or 

 (b) Explain about Antitrust theory of economic 
regulation of business. 

  ÁoPzvß ö£õ¸Íõuõμ JÊ[S•øÓ°ß 
|®¤UøPUS GvμõÚ ÷Põm£õk £ØÔ ÂÍUS. 

PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Discuss about nature and scope of Managerial Economics. 

 ÷©»õsø©¨ ö£õ¸Íõuõμzvß C¯À¦ ©ØÖ® ÷|õUP® 
£ØÔ ÂÁõv. 



D–6642 
    4

17. Briefly explain the concept of opportunity cost and law of 
diminishing marginal utility. 

 Áõ´¨¦a ö\»Ä ©ØÖ® SÖP»õÚ £¯ß£õmka \mhzøu 
_¸UP©õP ÂÍUSP. 

18. Explain Traditional and modern theory of Cost. 

 £õμ®£›¯ ©ØÖ® |ÃÚ ö\»ÄU ÷Põm£õmøh ÂÍUSP. 

19. Describe different theories of Pricing. 

 Âø» {ºn¯® £ØÔ¯ £À÷ÁÖ ÷Põm£õkPøÍ ÂÁ›. 

20. Explain the factors causing Inflation and Deflation. 

 £nÃUP® ©ØÖ® £nÁõmhzøu HØ£kzx® PõμoPøÍ 
ÂÍUSP. 

––––––––––– 
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DISTANCE EDUCATION 

COMMON FOR M.B.A./M.B.A. (G)/IB/B & F/CS/PM/HM/ 
HRM/T/EM/RM/TM/LM/CM/FM/MM/SM/P & OM/Co.Op.Mgt. 

DEGREE EXAMINATION, DECEMBER 2024. 

First Semester 

QUANTITATIVE TECHNIQUES 

(CBCS 2018–2019/2023–2024 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Mention the procedure involved in formulation of LPP. 

 J¸ ÷|›¯À {μ»õUP vmh PnUQß E¸ÁõUPzvÀ EÒÍ 
|øh•øÓPøÍ SÔ¨¤kP. 

2. What is simplex method in linear programming? 

 ÷|›¯À {μ»õUPzvÀ ]®¨ÍUì •øÓ GßÓõÀ GßÚ? 

3. Define optimum solution. 

 EP¢u wºøÁ Áøμ¯ÖUPÄ®. 

4. What is OR? 

 OR GßÓõÀ GßÚ? 

5. What do mean by the term probability? 

 SÊ {PÌuPÄ GßÓõÀ GßÚ? 
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6. Write a short note on simulation. 

 E¸ÁP¨£kzxuÀ £ØÔ¯ ]Ö SÔ¨ø£ GÊxP. 

7. List down the types of transportation model. 

 ÷£õUSÁμzx ©õv›°ß ÁøPPøÍ £mi¯¼kP. 

8. What is normal distribution? 

 \õuõμn £μÁö»õßÖ GßÓõÀ GßÚ? 

9. What is a table? Give its structure. 

 AmhÁøn GßÓõÀ GßÚ? Auß Pmhø©¨ø£z u¸P. 

10. What is correlation? 

 JmkÓÄ GßÓõÀ GßÚ? 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL the questions, choosing either (a) or (b). 

11. (a) Write the procedure for North west corner method. 

  Áh÷©ØS ‰ø»°ß •øÓUPõÚ ö\¯À•øÓø¯ 
GÊxP. 

Or 

 (b) Explain the classifications of quantitative 
techniques.  

  AÍÄ ~m£[PÎß ÁøP¨£õkPøÍ ÂÍUSP. 

12. (a) Fit a binomial distribution for the data : 

X 0 1 2 3 4 5

F 2 14 20 34 22 8
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  R÷Ç öPõkUP¨£mkÒÍ Â£μ[PÐUS D¸Ö¨¦ 

£μÁö»õßÖ ö£õ¸zxP. 

X 0 1 2 3 4 5

F 2 14 20 34 22 8

Or 

 (b) Discuss the properties of Regression Co-efficient. 

  öuõhº¦÷£õUS öPÊ £ØÔ ÂÁõv. 

13. (a) Describe the assumptions of the queuing  model. 

  Á›ø\ Aø©¨¤ß AÝ©õÚzøu ÂÁ›. 

Or 

 (b) Solve the following LP using graphical method. 

   Maximize 21 86 xxz +=  

  Subject to : 
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  Pmk¨£õkPÒ : 

  

.0,

4044

60105

21

21

21

≥
≤+
≤+

xx
xx
xx

 



D–6643 
    4

14. (a) Find the initial basic feasible solution for the 
following transportation problem by Vogel’s 
appropriation method. 

 D1 D2 D3 D4  

S1 11 13 17 14 250

S2 16 18 14 10 300

S3 21 24 13 10 400

 200 225 275 250  

  R÷Ç öPõkUP¨£mkÒÍ ÷£õUSÁμzx PnUQØPõÚ 
"÷ÁõPÀì' •øÓø¯ £¯ß£kzv wºÂøÚ Psk¤i. 

 D1 D2 D3 D4  

S1 11 13 17 14 250

S2 16 18 14 10 300

S3 21 24 13 10 400

 200 225 275 250  

Or 

 (b) Enumerate the steps involved in solving an 
assignment problem. 

  J¨£øhUS® •øÓø¯ wºUP EuÄ® ÁÈ•øÓPøÍ 
Á›ø\¨£kzxP. 

15. (a) State the assumptions of (M/M1) : ( ∞ FCFS) model. 

  (M/M1) : ( ∞ FCFS) Aø©¨¤ß AÝ©õÚ[PøÍU 
TÖ. 

Or 

 (b) Explain the different environment in which 
decisions are made. 

  •iÄPÒ E¸ÁõS® öÁÆ÷ÁÖ `Ì{ø»PøÍ 
ÂÍUSP.  
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SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Describe the applications of simulations models. 

 E¸ÁP¨£kzxuÀ ©õv›°ß £¯ß£õkPøÍ ÂÁ›UPÄ®. 

17. With reference to game theory, explain  

 (a) Saddle point 

 (b) Rule of dominance 

 (c) Pure strategy. 

 ÂøÍ¯õmkU ÷Põm£õmøh SÔ¨¦hß ÂÁ›. 

 (A) ÷\n® ¦ÒÎ 

 (B) BvUP Bm] 

 (C) y¯ ‰÷»õ£õ¯®. 

18. Illustrate with an example, how will you compute EOQ 
with price breaks. 

 Âø» CøhöÁÎPÐhß EOQ–I GÆÁõÖ PnUQkÃºPÒ 
Gß£øu GkzxUPõmkhß ÂÍUSP. 

19. Explain the decision tree approach. 

 •iÄ–QøÍ¯ø©¨¦¸ £ØÔ ÂÁ›. 

20. Find the basic feasible solution of the following 
transportation problem by north-west corner rule. Also 
find the optimum transportation plan. 

 1 2 3 4 5  

A 4 3 1 2 6 80 

B 5 2 3 4 5 60 

C 3 5 6 3 2 40 

D 2 4 4 5 3 20 

 60 60 30 40 10 200
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 R÷Ç öPõkUP¨£mkÒÍ ÷£õUSÁμzx PnUQØPõÚ 
Áh÷©ØS ‰ø»°ß Âvø¯ £¯ß£kzv EP¢u 
÷£õUSÁμzx vmhzøu PshÔP. 

 1 2 3 4 5  

A 4 3 1 2 6 80 

B 5 2 3 4 5 60 

C 3 5 6 3 2 40 

D 2 4 4 5 3 20 

 60 60 30 40 10 200

  

––––––––––– 
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DISTANCE EDUCATION 

COMMON FOR M.B.A./M.B.A. (G)/IB/B & F/CS/PM/HM/ 
HRM/T/EM/RM/TM/LM/CM/FM/MM/SM/P & OM/Co.Op.Mgt.  

DEGREE EXAMINATION, DECEMBER 2024. 

First Semester 

FINANCIAL AND MANAGEMENT ACCOUNTING 

(CBCS 2018–2019/2023–2024 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define Accounting. 

 PnUQ¯ø» Áøμ¯ÖUPÄ®. 

2. What is Double entry system? 

 Cμmøh ~øÇÄ •øÓ GßÓõÀ GßÚ? 

3. Write a short note on Trend percentage. 

 ÷£õUS \uÃuzvÀ J¸ ]Ö SÔ¨ø£ GÊuÄ®. 

4. What is Comparative Statement Analysis? 

 J¨¥mk AÔUøP £S¨£õ´Ä GßÓõÀ GßÚ? 

5. Define Fund Flow Statement. 

 {v Kmh AÔUøPø¯ Áøμ¯ÖUPÄ®. 

6. What do you mean by cash flow Statement? 

 £n¨¦ÇUP AÔUøP GßÓõÀ GßÚ? 
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7. What do you mean by Errors? 

 ¤øÇPÒ GßÓõÀ GßÚ? 

8. What is Inventory Valuation? 

 \μUS ©v¨¥k GßÓõÀ GßÚ? 

9. What do you mean by Capital Budget? 

 ‰»uÚ £möám GßÓõÀ GßÚ? 

10. What is ARR method? 

 GBºBº •øÓ GßÓõÀ GßÚ? 

PART B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Pass the opening entry in the journal of Ram (as on 
1-1-2001) from the following particulars : 

  Cash in hand    –  Rs. 1,000 

  Cash at bank    –  Rs. 5,000 

  Stock     –  Rs. 20,000 

  Land and Building   – Rs. 1,00,000 

  Plant and Machinery   – Rs. 50,000 

  Owing from Mr. X   –  Rs. 12,500 

  Prepaid Insurance   –  Rs. 500 

  Owing to Z Ltd.    –  Rs. 3,750 

  Interest received in advance  –  Rs. 250 

  ¤ßÁ¸® ÂÁμ[PÎÀ C¸¢x μõ® CuÈÀ  
(1&1&2001 CÀ) öuõhUP¨ £vøÁ AÝ¨£Ä®. 

  øP°À £n®    –  ¹. 1,000 

  Á[Q°À £n®    –  ¹. 5,000 

  £[S     –  ¹. 20,000 
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  {»® ©ØÖ® Pmih®   – ¹. 1,00,000 

  Bø» ©ØÖ® C¯¢vμ®   – ¹. 50,000 

  ªìhº GUì–À C¸¢x £õUQ –  ¹. 12,500 

  ¨Ÿö£´k Põ¨¥k   –  ¹. 500 

  C\m ¼ªöhm Põμn©õP –  ¹. 3,750 

  •ß£n©õP ö£Ó¨£mh Ámi  –  ¹. 250 

Or 

 (b) State the differences between Trial Balance and 
Balance Sheet. 

  C¸¨£õ´Ä ©ØÖ® C¸¨¦ {ø» SÔ¨¦ Cøh÷¯ 
EÒÍ ÷ÁÖ£õkPøÍU SÔ¨¤hÄ®. 

12. (a) Prepare trading and profit and loss account from 
the information given below :  

 Rs. 

Opening stock 3,600

Purchases 18,260

Wages 3,620

Closing stock 4,420

Sales 32,000

Carriage on purchases 500

Carriage on sales 400

Rent (Factory) 400

Rent (Office) 500

Sales returns 700

Purchase returns 900

General expenses 900

Discount to customers 360

Interest from Bank 200
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  R÷Ç öPõkUP¨£mkÒÍ uPÁÀPÎ¼¸¢x ÁºzuP® 
©ØÖ® »õ£ |èhU PnUøPz u¯õ›UPÄ®. 

 ¹. 

öuõhUP C¸¨¦ 3,600

öPõÒ•uÀ 18,260

T¼PÒ 3,620

CÖv C¸¨¦ 4,420

ÂØ£øÚ 32,000

öPõÒ•uÀ «x Ási 500

ÂØ£øÚ°À Ási 400

ÁõhøP (öuõÈØ\õø») 400

ÁõhøP (A¾Á»P®) 500

ÂØ£øÚ Á¸©õÚ® 700

öPõÒ•uÀ Á¸©õÚ® 900

ö£õx ö\»ÄPÒ 900

ÁõiUøP¯õÍºPÐUS uÒÐ£i 360

Á[Q°¼¸¢x Ámi 200

Or 

 (b) From the following details find out : 

  (i) Current assets  

  (ii) Current Liabilities  

  (iii) Liquid assets 

  (iv) Stock. 

   Current Ratio 2.5, 

   Liquid Ratio 1.5, 

   Working Capital Rs. 90,000. 
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  ¤ßÁ¸® ÂÁμ[PÎ¼¸¢x  

  (i) uØ÷£õøu¯ ö\õzxUPÒ 

  (ii) |h¨¦ ö£õÖ¨¦PÒ  

  (iii) vμÁ ö\õzxUPÒ 

  (iv) £[SPøÍU PshÔ¯Ä®. 

   uØ÷£õøu¯ ÂQu® 2.5, 

   vμÁ ÂQu® 1.5, 

   £o ‰»uÚ® ¹. 90,000. 

13. (a) Compute funds from operation from the following: 

Profit and Loss Account 
 Rs.  Rs. 

To Salaries 10,000 By Gross Profit b/d 2,000

To Rent 4,000 By rent 10,000

To Depreciation 2,000 By Interest on  

To Goodwill written off 4,000 investments 8,000

To Loss on Sale  By Net Loss 10,000

of Investments 10,000  

 30,000  30,000

  ¤ßÁ¸ÁÚÁØÔ¼¸¢x ö\¯À£õmi¼¸¢x {vø¯U 
PnUQk[PÒ. 

»õ£® ©ØÖ® |èh PnUS 

 ¹.  ¹. 

\®£ÍzvØS  10,000 ö©õzu »õ£zvß ‰»® b/d 2,000
ÁõhøPUS 4,000 ÁõhøP ‰»® 10,000
÷u´©õÚzvØS 2,000 •u½kPÒ «uõÚ  

|Àö»snzvØS GÊu¨£mhx 4,000 Ámi  8,000
ÂØ£øÚ°À  {Pμ CÇ¨£õÀ 10,000
CÇ¨¦ •u½kPÒ  10,000  

 30,000  30,000

Or 
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 (b) After taking into account the under mentioned 
items, Jain Ltd made a Net profit of Rs. 1,00,000 for 
the year ended 31st Dec. 1999. 

 Rs. 

Loss on sale of machinery 10,000

Depreciation on building 4,000

Depreciation on machinery 5,000

Preliminary expenses written off 5,000

Provision for Taxation 10,000

Goodwill Written off 5,000

Gain on sale of buildings 8,000

  Find out Cash from Operations. 

  R÷Ç SÔ¨¤h¨£mh Â£μ[PøÍ PnUQÀ 
GkzxUöPõsh ¤ÓS, öá°ß ¼ªöhm {Pμ »õ£® 
¹. 1,00,000. 31 i\®£º 1999 CÀ CÖv°À EÒÍ 
PnUSUPÒ. 

 ¹. 

C¯¢vμ[PÒ ÂØ£øÚ°À |èh® 10,000

Pmihzvß «x ÷u´©õÚ® 4,000

C¯¢vμ[PÎÀ ÷u´©õÚ® 5,000

§ºÁõ[P ö\»ÄPÒ uÒÐ£i ö\´¯¨£mhÚ 5,000

Á›Âv¨¦UPõÚ HØ£õk 10,000

|Àö»sn® GÊu¨£mhx 5,000

Pmih[PÒ ÂØ£øÚ Buõ¯® 8,000

  ö\¯À£õkPÎ¼¸¢x £nzøuU PshÔ¯Ä®. 

14. (a) Explain the important managerial uses of cash flow 
statement. 

  £n¨¦ÇUP AÔUøP°ß •UQ¯©õÚ {ºÁõP¨ 
£¯ß£õkPøÍ ÂÍUS[PÒ. 

Or 
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 (b) Prepare a statement showing cost and profit for the 
year ended 31.12.2002. 

 1.1.2008 
(Rs.) 

31.1.2008
(Rs.) 

Raw Materials 1,00,000 1,23,500

Furnished goods 71,000 42,000

Work-in Progress 31,000 34,000

Purchase of raw materials – 88,000

Direct Wages – 70,000

Indirect Wages – 2,500

Work Expenses – 37,000

Administrative Expenses – 13,000

Sale of factory scrap – 2,000

Selling and distribution expenses – 15,000

Sale of finished goods – 2,75,000

  31.12.2002 CÀ •iÁøh¢u BsiØPõÚ ö\»Ä 
©ØÖ® »õ£zøuU Põmk® AÔUøPø¯z u¯õ›UPÄ®. 

 1.1.2008 
(¹.) 

31.1.2008
(¹.) 

‰» ö£õ¸mPÒ 1,00,000 1,23,500
ö£õ¸zu¨£mh ö£õ¸mPÒ 71,000 42,000
÷Áø» |h¢x öPõsi¸UQÓx 31,000 34,000
‰»¨ö£õ¸mPøÍ Áõ[SuÀ – 88,000
÷|μi Fv¯® – 70,000
©øÓ•P Fv¯® – 2,500
÷Áø» ö\»ÄPÒ – 37,000
{ºÁõP ö\»ÄPÒ  – 13,000
öuõÈØ\õø» ìQμõ¨ ÂØ£øÚ  – 2,000
ÂØ£øÚ ©ØÖ® Â{÷¯õP ö\»ÄPÒ  – 15,000
•iUP¨£mh ö£õ¸mPÎß ÂØ£øÚ  – 2,75,000
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15. (a) Given : 

  Fixed cost      Rs. 8,000 

  Break Even Sales (in Units)   4,000 

  Sales      7,000 units 

  Selling price per unit   Rs. 10 

  Calculate : 

  (i) Variable cost  

  (ii) Profit. 

  öPõkUP¨£mhx : 

  {ø»¯õÚ ö\»Ä     ¹. 8,000 

  ¤÷μU DÁß ÂØ£øÚ (A»SPÎÀ)   4,000 

  ÂØ£øÚ (A»SPÒ)    7,000  

  J¸ ³Ûm ÂØ£øÚ Âø»   ¹. 10 

  (i) ©õÓUTi¯ ö\»Ä 

  (ii) »õ£zøuU PnUQk[PÒ.  

Or 

 (b) Explain the need and importance of Capital 
Budgeting. 

  ‰»uÚ £möámiß ÷uøÁ ©ØÖ® •UQ¯zxÁzøu 
ÂÍUPÄ®.  

PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Briefly explain various methods of providing for 
depreciation of fixed assets. 

 {ø»¯õÚ ö\õzxUPÎß ÷u´©õÚzøu ÁÇ[SÁuØPõÚ 
£À÷ÁÖ •øÓPøÍ _¸UP©õP ÂÍUPÄ®. 
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17. From the following balances of Arvind, prepare a  
Trading A/c, Profit and loss A/c and Balance Sheet as at 
31st December 1995. 

 Rs. 

Credit Balances: 

Capital 72,000

Creditors 17,440

Bills Payable 5,054

Sales 1,56,364

Loan 24,000

Debit Balances: 

Debtors 7,770

Salaries 8,000

Discount 2,000

Postage 546

Bad debts 574

Interest 2,590

Insurance 834

Machinery 20,000

Stock (1-1-95) 19,890

Purchases 1,24,184

Wages 8,600

Buildings 47,560

Furniture 32,310

 Value of goods on hand 31-12-95 Rs. 28,600. 
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 AμÂ¢vß ¤ßÁ¸® {¾øÁPÎÀ C¸¢x, ÁºzuP® »õ£® 
©ØÖ® |èh® P/S ©ØÖ® C¸¨¦ {ø»SÔ¨¦ 31 i\®£º 
1995 CÀ u¯õº ö\´¯Ä®. 

 ¹. 

Phß {¾øÁPÒ : 

‰»uÚ® 72,000

Phß öPõkzuÁºPÒ 17,440

ö\¾zu ÷Ási¯ ¤ÀPÒ  5,054

ÂØ£øÚ  1,56,364

Phß 24,000

£ØÖ C¸¨¦ : 

PhÚõÎPÒ 7,770

\®£Í® 8,000

uÒÐ£i 2,000

u£õÀ Pmhn® 546

÷©õ\©õÚ PhßPÒ 574

Ámi 2,590

Põ¨¥k 834

C¯¢vμ[PÒ 20,000

£[S (1&1&95) 19,890

öPõÒ•uÀ 1,24,184

T¼PÒ 8,600

Pmih[PÒ 47,560

©μa\õ©õßPÒ 32,310

 31.12.95 øP°À EÒÍ ö£õ¸mPÎß ©v¨¦ ¹. 28,600. 
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18. Calculate the value of opening stock and closing stock. 
 Opening Debtors Rs. 60,000;  

 
Closing debtors Rs. 90,000 

 Opening B/R Rs. 10,000;   
Closing B/R Rs. 20,000 

 Credit allowed to debtors 1 month;  
 Gross profit 20% on cost;  
 Stock turnover ratio; 10 times;  
 Opening stock was Rs. 10,000 more than closing stock. 
 öuõhUP¨ £[S ©ØÖ® CÖv¨ £[SPÎß ©v¨ø£U 

PnUQkP. 

 vÓUS® PhÚõÎPÒ ¹. 60,000; ‰k® PhÚõÎPÒ ¹. 90,000 

 vÓ¨¦ ¤/Bº ¹. 10,000; {øÓÄ ¤/Bº ¹. 20,000 
 PhÚõÎPÐUS Phß AÝ©v 1 ©õu®; ö©õzu »õ£® 20% 

ö\»ÂÀ; £[S ÂØÖ •uÀ ÂQu®; 10 •øÓ; öuõhUP¨ 
£[S CÖv £[øP Âh ¹. 10,000 AvP®. 

19. Balance sheet of Veena Industries Ltd are given below. 
 31.03.1999  31.03.2000   31.03.1999 31.03.2000

 Rs.  Rs.   Rs. Rs. 

Share Capital 1,40,000  1,48,000  Cash 18,000 15,600

Reserves 2,000  3,000  Debtors 29,800 35,400

Bank loan 22,000  9,000  Stock 98,400 85,400

Creditors 10,000  12,000  Land 40,000 60,000

Profit and      Investment 15,000 7,000

loss a/c 18,200  19,600  Goodwill 5,000 3,000

Proposed       

dividend 14,000  14,800   

 2,06,200  2,06,400   2,06,200 2,06,400

 During the year ending 31st March 2000, 
 (a) Land Costing Rs. 20,000 was sold for Rs. 25,000 
 (b) Investments costing Rs. 10,000 was sold for  

Rs. 10,500. 
 Prepare a Cash Flow Statement. 
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 Ãnõ CshìmŸì ¼ªöhmiß C¸¨¦{ø» R÷Ç 
öPõkUP¨£mkÒÍx. 

 31.03.1999  31.03.2000   31.03.1999 31.03.2000
 ¹.  ¹.   ¹. ¹. 

£[S ‰»uÚ® 1,40,000  1,48,000  £n® 18,000 15,600
C¸¨¦UPÒ 2,000  3,000  PhÚõÎPÒ 29,800 35,400
Á[Q Phß 22,000  9,000  £[S 98,400 85,400
Phß öPõkzuÁºPÒ 10,000  12,000  {»® 40,000 60,000
»õ£® ©ØÖ®     •u½k 15,000 7,000
CÇ¨¦ P/S 18,200  19,600  |Àö»sn® 5,000 3,000
•ßö©õÈ¯¨£mh      
DÄzöuõøP 14,000  14,800   

 2,06,200  2,06,400   2,06,200 2,06,400

 ©õºa 31, 2000 CÀ •iÁøh¢u BsiÀ, 

 (A) {»zvß Âø» ¹. 20,000–US ÂØP¨£mhx  
¹. 25,000 

 (B) •u½kPÒ ¹. 10,000–US ÂØP¨£mhx ¹. 10,500 

  öμõUP Kmh AÔUøPø¯z u¯õ›UPÄ®. 

20. Fill in the blanks for each of the following independent 
situations : 

Case No. of 
units 
sold 

Selling 
price 
P.U. 
Rs. 

Variable 
cost % of 

sales 

Contribution 
Margin  

Rs.  

Fixed 
cost 
Rs. 

Profit

I 15,000 ? 90 ? 30,000 0 

II 2,000 160 ? 80,000 ? (2,000)

III ? 15 75 ? 25,000 50,000

 ¤ßÁ¸® _¯õwÚ `Ì{ø»PÎÀ JÆöÁõ¸Á¸US® 
öÁØÔh[PøÍ {μ¨¦Ä®. 

ÁÇUS ÂØP¨£mh 
A»SPÎß 
GsoUøP 

ÂØ£øÚ 
Âø» ¤.². 

¹. 

©õÔ ö\»Ä 
% ÂØ£øÚ 

£[PÎ¨¦ 
ÂÎ®¦ ¹.

\› 
ö\´¯¨£mhx 

ö\»Ä ¹. 

»õ£®

I 15,000 ? 90 ? 30,000 0 

II 2,000 160 ? 80,000 ? (2,000)

III ? 15 75 ? 25,000 50,000

––––––––––– 



  

D–6645      

 
DISTANCE EDUCATION 

COMMON FOR M.B.A./M.B.A. (G)/IB/B & F/CS/PM/HM/ 
HRM/T/EM/RM/TM/LM/CM/FM/MM/SM/P & OM/Co.Op.Mgt. 

DEGREE EXAMINATION, DECEMBER 2024. 

Second Semester 

RESEARCH METHODS 

(CBCS 2018–2019/2023–2024 Academic Year Onwards) 
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PART A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define research. 

 Bμõ´a] – Áøμ¯ÖUP. 

2. Distinguish between descriptive and prescriptive 
research. 

 ÂÍUP•øÓ Bμõ´a]°øÚ £›¢xøμzuÀ 
Bμõ´a]°¼¸¢x ÷ÁÖ£kzxP. 

3. What do you mean by hypothesis? 

 P¸x÷PõÒ Gß£uß ö£õ¸Ò ¯õx? 

4. What do you mean by census method? 

 ©õv›°À ö©õzu PnUöPk¨¦ •øÓ Gß£x ¯õx? 

5. What is meant by primary data? 

 •ußø© uμÄ Gß£x ¯õx? 
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6. What is pre-testing? 

 •ß ÷\õuøÚ°kuÀ GßÓõÀ GßÚ? 

7. What do you mean by validity? 

 ö\À¾£i{ø» Gß£x ¯õx? 

8. State the types of non-parametric tests used in research. 

 Bμõ´a]°À £¯ß£kzu¨£k® AÍÄ¸ AÀ»õu ÷\õuøÚ 
ÁøPPøÍ £mi¯¼kP. 

9. What are the types of editing? 

 öuõSzu¼ß ÁøPPÒ ¯õøÁ? 

10. State the need of report writing. 

 B´Ä AÔUøP u¯õ›¨£uß AÁ]¯zøuU TÖP. 

PART B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) How would you establish operational definitions? 
Give examples. 

  ö\¯Ø£õmk Áøμ¯øÓø¯ G[VÚ® {ø»|õmkÃºPÒ? 
GkzxUPõmkPÒ u¸P. 

Or 

 (b) Explain the steps in selection of research problem. 

  Bμõ´a] uø»¨¦ öu›Ä ö\´ÁvÀ EÒÍ 
£i{ø»PøÍ ÂÍUSP. 

12. (a) What are the sources of hypothesis? 

  P¸x÷PõÒ E¸ÁõUPzvØPõÚ ‰»UTÖPÒ ¯õøÁ? 

Or 

 (b) Explain induction and deduction methods of 
research. 

  Bμõ´a]°À ¤›zuÔuÀ ©ØÖ® E´zuÔuÀ 
•øÓPøÍ ÂÍUSP. 
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13. (a) What are the different types of scales? Explain with 
examples for each type. 

  AÍÄ÷Põ¼ß £À÷ÁÖ ÁøPPÒ ¯õøÁ? JÆöÁõ¸ 
ÁøPUS® Euõμn® u¢x ÂÍUSP. 

Or 

 (b) What is sampling and non-sampling error? How to 
reduce these errors? 

  ©õv› ©ØÖ® ©õv› AÀ»õu ¤øÇ Gß£x ¯õx? 
AÁØøÓ G[VÚ® SøÓUP»õ®? 

14. (a) Elaborate the essentials of a good questionnaire. 

  |À» ÂÚõ¨£mi¯¾UPõÚ Azv¯õÁ]¯[PøÍ 
Â›zxøμUP. 

Or 

 (b) What is reliability? What are its types? 

  |®£Pz vÓß Gß£x ¯õx? Auß ÁøPPÒ ¯õøÁ? 

15. (a) State the guidelines for valid interpretation. 

  \›¯õÚ ÂÍUPzvØPõÚ ÁÈPõmkuÀPøÍU 
SÔ¨¤hÄ®.  

Or 

 (b) What are the principles of good report writing? 

  ]Ó¢u B´Ä AÔUøP u¯õ›¨£vÀ EÒÍ 
öPõÒøPPÒ ¯õøÁ?  

PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Briefly explain the steps in research process. 

 Bμõ´a] ö\¯À£õmiÀ EÒÍ £i{ø»PøÍ ÂÁ›UP. 
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17. Draft a research design by selecting a topic of your choice. 

 J¸ Bμõ´a] uø»¨¤øÚ öu›Ä ö\´x AuØPõÚ ©õv› 
Bμõ´a] ÁiÁø©¨¤øÚ u¯õ›UP. 

18. Briefly explain the various sampling techniques under 
probability sampling method. 

 {PÌuPÄ ©õv› •øÓ°ß RÌ EÒÍ £À÷ÁÖ ©õv› 
GkzuÀ EzvPøÍ _¸UP©õP ÂÁ›UP. 

19. What are the pre-requisites for conducting interview for 
collecting data? State the limitations of interview. 

 ÷|ºPõnÀ ‰»® uμÄ vμmkÁuØPõÚ •ß–÷uøÁPÒ 
GßÚöÚßÚ? ÷|ºPõn¼À EÒÍ uøhPøÍU TÖP. 

20. Discuss the steps involved in drafting research reports. 

 B´Ä AÔUøPPøÍz u¯õ›¨£vÀ EÒÍ £i{ø»PøÍ 
ÂÁõvUPÄ®. 

 

––––––––––– 
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PART A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What do you understand by macro environment? 

 ÷©U÷μõ `ÇÀPÍõÀ }[PÒ GßÚ ¦›¢xöPõÒQÕºPÒ? 

2. What is Ecological environment? 

 `Ç¼¯À _ØÖa`ÇÀ GßÓõÀ GßÚ? 

3. What is relationship of government with the Business? 

 ÁoPzxhß Aμ\õ[Pzvß EÓÄ GßÚ? 

4. What are the global trade? 

 E»PÍõÂ¯ ÁºzuP® GßÓõÀ GßÚ? 

5. What is meant by Fiscal System? 

 {v Aø©¨¦ GßÓõÀ GßÚ? 

6. What are the trade unions? 

 öuõÈØ\[P[PÒ GßÓõÀ GßÚ? 
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7. Give the meaning for time lag in technology. 

 öuõÈÀ~m£zvÀ Põ» uõ©uzvØS Aºzu® öPõk[PÒ. 

8. Define the legal environment. 

 \mh `Çø» Áøμ¯ÖUPÄ®. 

9. State the new economic policy. 

 ¦v¯ ö£õ¸ÍõuõμU öPõÒøPø¯ TÖ[PÒ. 

10. What is meant by opportunity? 

 Áõ´¨¦ GßÓõÀ GßÚ? 

PART B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) What are the factors that affects a dynamic 

business environment? 

  ©õÖ® ÁoPa `Çø»¨ £õvUS® PõμoPÒ ¯õøÁ? 

Or 

 (b) Discuss the elements of socio-cultural environment. 

  \‰P P»õa\õμ `Ç¼ß TÖPøÍ ÂÁõvUPÄ®. 

12. (a) State its features of industrial licensing policy. 

  öuõÈÀxøÓ E›©UöPõÒøP°ß A®\[PøÍU 
SÔ¨¤hÄ®. 

Or 

 (b) What are the phases of technology transfer? 

  £›©õØÓ öuõÈÀ~m£zvß Pmh[PÒ ¯õøÁ? 
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13. (a) Explain the various instrument of fiscal policy. 

  {vU öPõÒøP°ß £À÷ÁÖ P¸ÂPøÍ ÂÍUS[PÒ. 

Or 

 (b) State the objectives of Labour Environment. 

  öuõÈ»õÍº `Ç¼ß ÷|õUP[PøÍU SÔ¨¤hÄ®. 

14. (a) Explain the types of technology environment. 

  öuõÈÀ~m£ `Ç¼ß ÁøPPøÍ ÂÍUS[PÒ. 

Or 

 (b) Distinguish between the private sector and public 
sector. 

  uÛ¯õº xøÓ ©ØÖ® ö£õxzxøÓø¯ 
÷ÁÖ£kzx[PÒ. 

15. (a) Describe the impacts of new economic policy. 

  ¦v¯ ö£õ¸ÍõuõμU öPõÒøP°ß uõUP[PøÍ 
ÂÁ›UPÄ®.  

Or 

 (b) State the advantages and disadvantages of 
globalization. 

  E»P©¯©õUP¼ß |ßø©PÒ ©ØÖ® wø©PøÍU 
SÔ¨¤hÄ®. 

PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain the types of constitution of business 
environment. 

 ÁoPa `Ç¼ß Aø©¨¦ ÁøPPøÍ ÂÍUPÄ®. 
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17. Describe the classification of government policy and SSI. 

 Aμ\õ[PU öPõÒøP ©ØÖ® ]ÖöuõÈÀ ÁøP¨£õmøh 
ÂÁ›. 

18. How government controls the flow of foreign direct 
investment and collaboration in India? 

 C¢v¯õÂÀ A¢{¯ ÷|μi •u½k ©ØÖ® JzxøÇ¨¤ß 
Kmhzøu Aμ\õ[P® GÆÁõÖ Pmk¨£kzxQÓx? 

19. Briefly explain the function of joint sector. 

 Tmkz xøÓ°ß ö\¯À£õmøh _¸UP©õP ÂÍUS[PÒ. 

20. Explain in detail about new economic policy in India. 

 C¢v¯õÂß ¦v¯ ö£õ¸ÍõuõμU öPõÒøP £ØÔ Â›ÁõP 
ÂÍUPÄ®. 

 

––––––––––– 
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PART A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What is a valid contract? 

 ö\À»zuS J¨£¢u® Gß£x ¯õx? 

2. What is consent? 

 \®©u® GßÓõÀ GßÚ? 

3. What are the contracts of indemnity? 

 CÇ¨¥mk J¨£¢u[PÒ GßÓõÀ GßÚ? 

4. Define the reciprocal promise. 

 £μì£μ ÁõUSÖvø¯ Áøμ¯ÖUPÄ®. 

5. Mention the any two benefits of parties of negotiable 
instrument. 

 ö\»õÁoU P¸Â°ß H÷uÝ® Cμsk |ßø©PøÍU 
SÔ¨¤hÄ®. 
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6. What are the purposes of fire insurance? 

 w Põ¨¥miß ÷|õUP[PÒ GßÚ? 

7. What is a limited liability of partnership? 

 Tmhõsø©°ß Áøμ¯ÖUP¨£mh ö£õÖ¨¦ Gß£x ¯õx? 

8. State the any two differences between Administration 
and Management. 

 {ºÁõPzvØS® ÷©»õsø©US® Cøh÷¯ EÒÍ H÷uÝ® 
Cμsk ÷ÁÖ£õkPøÍU SÔ¨¤hÄ®. 

9. What do you mean by class meeting? 

 ÁS¨¦U Tmh® Gß£uß ö£õ¸Ò ¯õx? 

10. What do you understand by law of information? 

 uPÁÀ \mhzvß ‰»® }[PÒ GßÚ ¦›¢xöPõÒQÕºPÒ? 

PART B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Explain the elements required for a valid contract. 

  \›¯õÚ J¨£¢uzvØS ÷uøÁ¯õÚ TÖPøÍ 
ÂÍUS[PÒ. 

Or 

 (b) What are the important rules of consideration? 

  ©Ö£¯Ûß •UQ¯©õÚ ÂvPÒ ¯õøÁ? 

12. (a) Distinguish between indemnity and guarantee. 

  DmkÖv ©ØÖ® EzuμÁõuzøu ÷ÁÖ£kzx[PÒ. 

Or 

 (b) What are the methods of performance of contract? 

  J¨£¢uzøu {øÓ÷ÁØÖÁuØPõÚ •øÓPÒ ¯õøÁ? 
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13. (a) State the liabilities of common carriers under The 
Carriers Act, 1865. 

  \μU÷PØÔa \mh®, 1865–ß RÌ ö£õx \μU÷PØÔUPõÚ 
ö£õÖ¨¦PøÍU TÖP. 

Or 

 (b) Discuss the fundamental principles of life 
insurance. 

  B²Ò Põ¨¥kPÎß Ai¨£øhU öPõÒøPPøÍ¨ 
£ØÔ ÂÁõvUPÄ®. 

14. (a) Explain the procedure for registration of firms 
under Indian Partnership Act, 1932. 

  C¢v¯ Tmhõsø© \mh® 1932 Cß RÌ 
Tmhõsø© {ÖÁÚzøu £vÄ ö\´²® •øÓ°øÚ 
ÂÍUSP. 

Or 

 (b) What is prospectus? What are its contents? 

  uPÁ»ÔUøP Gß£x ¯õx? Auß EÒÍhUP[PÒ 
¯õøÁ? 

15. (a) What are the documents required for getting 
certificate of incorporation of a company from the 
registrar? 

  £vÁõÍ›h® {ÖÁÚ £vÄa \õßÔuÌ ö£ÖÁuØSz 
÷uøÁ¯õÚ BÁn[PÒ ¯õøÁ?  

Or 

 (b) Elaborate the rationale behind Information 
Technology Act, 2000. 

  uPÁÀ öuõÈÀ~m£a \mh®, 2000–ß ¤ßÚo°À 
EÒÍ PõμoPøÍ Â›zxøμUP.  
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PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain the types of offer and acceptance. 

 •øÚÄ ©ØÖ® HØÖUöPõÒÐ® ÁøPPøÍ ÂÍUS[PÒ. 

17. Elaborate the remedies for breach of contract. 

 J¨£¢uzøu «ÖÁuØPõÚ wºÄPøÍ Â›zxøμUP. 

18. Briefly explain the formation of contract under sale of 
goods act 1930. 

 \μUS ÂØ£øÚa \mh® 1930ß RÌ J¨£¢uzøu 
E¸ÁõUSÁx £ØÔ _¸UP©õP ÂÍUPÄ®. 

19. What are the powers and duties of Directors of the 
Company? 

 {ÖÁÚ C¯US|ºPÎß AvPõμ[PÒ ©ØÖ® Phø©PÒ 
¯õøÁ? 

20. What are the obligations of public authority under Right 
to Information Act, 2005? Also describe the procedure for 
obtaining information under the act. 

 uPÁÀ AÔ²® E›ø©a \mh®, 2005&ß RÌ ö£õx 
AvPõ›°ß Phø©PÒ GßÚ? Aa\mhzvß RÌ 
uPÁÀPøÍ¨ ö£ÖÁuØPõÚ |øh•øÓ°øÚ ÂÁ›UP. 

 

––––––––––– 
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(CBCS 2018–2019/2023–2024 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What is MIS? 

 ÷©»õsø© uPÁÀ Aø©¨¦ GßÓõÀ GßÚ? 

2. Write about the Data Collection. 

 uμÄ ÷\P›¨¦ £ØÔ GÊxP. 

3. Define AI. 

 ö\¯ØøP ~snÔøÁ Áøμ¯ÖUP. 

4. Give the meaning of video conferencing. 

 Ãi÷¯õ Põß£μß][ Gß£uß ö£õ¸øÍ u¸P. 

5. What is Digital Network? 

 iâmhÀ ö|möÁõºUS GßÓõÀ GßÚ? 

6. State the meaning of E-commerce. 

 ªß ÁoPzvß ö£õ¸øÍU TÖP. 

Sub. Code 
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7. What do you mean by social media? 

 \‰P FhP® GßÓõÀ GßÚ? 

8. Tell about the ERP systems. 

 ERP–Aø©¨¦ £ØÔ ö\õÀ¾P. 

9. How does office automated system work? 

 A¾Á»P uõÛ¯[Q Aø©¨¦ GÆÁõÖ ö\¯À£kQÓx? 

10. What is outsourcing? 

 AÄm÷\õº][ GßÓõÀ GßÚ? 

PART B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) What are the major components of MIS? 

  MIS–ß •UQ¯ TÖPÒ GßÚ? 

Or 

 (b) Mention the characteristics of MIS. 

  ÷©»õsø© uPÁÀ Aø©¨¤ß £s¦PøÍ 
SÔ¨¤kP. 

12. (a) What is the difference between AI and Expert 
System? 

  ö\¯ØøP ~snÔÄ ©ØÖ® {¦nº Aø©¨¦US® 
EÒÍ ÷ÁÖ£õk? 

Or 

 (b) What is Data Management? And why it is 
important? 

  uμÄ ÷©»õsø© GßÓõÀ GßÚ? Hß •UQ¯©õÚx? 
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13. (a) Discuss about the benefits of EDI. 

  EDI-ß |ßø©PÒ £ØÔ ÂÁõvUP. 

Or 

 (b) Explain the types of ERP systems. 

  ERP-Aø©¨¤ß ÁøPPøÍ ÂÍUSP. 

14. (a) Write about the Information System in MIS and 
explain it. 

  MIS-À EÒÍ uPÁÀ Aø©¨¦ £ØÔ GÊxP ©ØÖ® 
Aøu ÂÍUSP. 

Or 

 (b) Point out the Equipment Requirements of 
functional information system. 

  ö\¯À£õmk uPÁÀ Aø©¨¤ß E£Pμnz 
÷uøÁPøÍ _miUPõmkP. 

15. (a) Write a note on : 

  (i) MIS for marketing 

  (ii) MIS for personnel. 

  (i) MIS-ß \¢øu¨£kzxuÀ 

  (ii) MIS-ß £o¯õÍº £ØÔ GÊxP.  

Or 

 (b) What are the applications of EDI? 

  EDI-ß £¯ß£õkPÒ GßÚ?  

PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Briefly explain the role of MIS. 

 MIS-ß £[øP _¸UP©õP ÂÍUSP. 
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17. Elaborate the advantage and disadvantages of 
communication channels. 

 uPÁÀöuõhº¦ ÷\Ú¼ß |ßø© ©ØÖ® wø©PøÍ ÂÁ›UP. 

18. Explain the functions of E-commerce. 

 ªß ÁoPzvß ö\¯À£õkPøÍ ÂÍUSP. 

19. What are the challenges in implementing a successful 
supply chain organisation? 

 Â{÷¯õPa \[Q¼ Aø©¨ø£ ö\¯À£kzxÁvÀ EÒÍ 
\ÁõÀPÒ GßÚ? 

20. Specify the input and output devices in computer 
systems. 

 PoÛ Aø©¨¤ß EÒÏk ©ØÖ® öÁÎ±mk \õuÚ[PøÍ 
SÔ¨¤kP. 

 

––––––––––– 
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HUMAN RESOURCE MANAGEMENT 

(CBCS 2018–2019/2023–2024 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10 × 2 = 20 marks) 

Answer ALL the questions. 

1. How important is HRM at the organization level? 

 {ÖÁÚ AÍÂÀ ©Ûu ÁÍ ÷©»õsø© GÆÁÍÄ 
•UQ¯©õÚx? 

2. What is the meaning of job specification? 

 ÷Áø» ÂÁμUSÔ¨¤ß ö£õ¸Ò GßÚ? 

3. What is the need for job analysis? 

 ÷Áø» £S¨£õ´Ä ÷uøÁ GßÚ? 

4. Differentiate structured and unstructured interview. 

 Pmhø©UP¨£mh ©ØÖ® Pmhø©UP¨£hõu ÷|ºPõnø» 
÷ÁÖ£kzx[PÒ. 

5. Why is executive development important? 

 {ºÁõP ÷©®£õk Hß •UQ¯©õÚx? 

Sub. Code 
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6. What are types of compensation? 

 CÇ¨¥k ÁøPPÒ GßÚ? 

7. What is the concept of retention? 

 uUPøÁzuÀ P¸zx GßÚ? 

8. Why is career planning important? 

 öuõÈÀ vmhªhÀ Hß •UQ¯©õÚx? 

9. What are the characteristics of employee welfare? 

 £o¯õÍº |»ÝUPõÚ £s¦PÒ GßÚ? 

10. What is the process of HRIS? 

 ©Ûu ÁÍ uPÁÀ Aø©¨¤ß ö\¯À•øÓ GßÚ? 

PART B — (5 × 5 = 25 marks) 

Answer ALL the questions, choosing either (a) or (b). 

11. (a) What is the role played by human resource 
manager? 

  ©Ûu ÁÍ ÷©»õÍ›ß £[S GßÚ? 

Or 

 (b) Describe the operative functions of human resource 
management. 

  ©Ûu ÁÍ ÷©»õsø©°ß ö\¯À£õmk  
ö\¯À£õkPøÍ ÂÁ›UPÄ®. 

12. (a) Briefly explain the various factors that affect 
human resource planning. 

  ©Ûu ÁÍ vmhªhø» £õvUS® £À÷ÁÖ 
PõμoPøÍ _¸UP©õP ÂÍUPÄ®. 

Or 

 (b) Describe briefly the procedure for job analysis. 

  ÷Áø» £S¨£õ´ÄUPõÚ ö\¯À•øÓø¯ _¸UP©õP 
ÂÁ›UPÄ®. 
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13. (a) State the need for training. 

  £°Ø]°ß AÁ]¯zøuU TÓÄ®. 

Or 

 (b) What are non-financial incentives? 

  {v AÀ»õu FUPzöuõøPPÒ GßÓõÀ GßÚ? 

14. (a) Point out the ethics in performance appraisal 
system. 

  ö\¯ÀvÓß ©v¨¥mk Aø©¨¤À EÒÍ 
ö|Ô•øÓPøÍ _miUPõmhÄ®. 

Or 

 (b) List out the advantages of career development to 
employees. 

  FÈ¯ºPÐUS öuõÈÀ ÁÍºa]°ß |ßø©PøÍ 
£mi¯¼k[PÒ. 

15. (a) Briefly describe the various approaches to labour 
welfare. 

  öuõÈ»õÍº |»ÝUPõÚ £À÷ÁÖ AqS•øÓPøÍ 
_¸UP©õP ÂÁ›UPÄ®.  

Or 

 (b) List out the welfare measures taken by the 
government. 

  Aμ_ GkzxÒÍ |»zvmh[PøÍ £mi¯¼k[PÒ.  

PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Describe the impact of environment on human resource 
management. 

 ©Ûu ÁÍ ÷©»õsø©°À _ØÖa`Ç¼ß uõUPzøu 
ÂÁ›UPÄ®. 
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17. Illustrate in detail the various sources of recruitment. 

 Bm÷\º¨¦UPõÚ £À÷ÁÖ Buõμ[PøÍ Â›ÁõP 
ÂÍUPÄ®. 

18. Explain briefly as to how will you manage your career. 

 E[PÒ öuõÈø» G¨£i {ºÁQ¨¥ºPÒ Gß£øu _¸UP©õP 
ÂÍUS[PÒ. 

19. Analyze the various methods available for appraising the 
performance of employees. 

 FÈ¯ºPÎß ö\¯ÀvÓøÚ ©v¨¤kÁuØPõÚ £À÷ÁÖ 
•øÓPøÍ £S¨£õ´Ä ö\´²[PÒ. 

20. What is the need for collective bargaining? List out the 
essentials for a successful collective bargaining. 

 Tmk ÷£μ® ÷£\ ÷Ási¯ AÁ]¯® GßÚ? öÁØÔPμ©õÚ 
Tmk ÷£μ® ÷£_ÁuØPõÚ Azv¯õÁ]¯[PøÍ 
£mi¯¼k[PÒ. 

 

––––––––––– 
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DEGREE EXAMINATION, DECEMBER 2024. 

Third Semester 
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Time : Three hours Maximum : 75 marks 

PART A — (10 × 2 = 20 marks) 

Answer ALL the questions. 

1. Define marketing. 

 \¢øu¨£kzxuø» Áøμ¯ÖUPÄ®. 

2. Write a note on social marketing. 

 \‰P \¢øu¨£kzuÀ £ØÔ J¸ SÔ¨ø£ GÊx[PÒ. 

3. What do you mean by buying motive? 

 EÒ÷|õUP® Áõ[SÁx Gß£uß Aºzu® GßÚ? 

4. What is marketing research? 

 ©õºUöPmi[ Bμõ´a] GßÓõÀ GßÚ? 

5. What is product mix? 

 u¯õ›¨¦ P»øÁ GßÓõÀ GßÚ? 

6. Define brand name.  

 SÔ±mk¨ ö£¯øμ Áøμ¯ÖUPÄ®. 
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7. What is meant by price? 

 Âø» GßÓõÀ GßÚ? 

8. Who are middlemen? 

 CøhzuμPºPÒ ¯õº? 

9. What is promotion? 

 £uÂ E¯ºÄ GßÓõÀ GßÚ? 

10. What are the social objections of advertising? 

 ÂÍ®£μzvß \‰P Gvº¨¦PÒ GßÚ? 

PART B — (5 × 5 = 25 marks) 

Answer ALL the questions, choosing either (a) or (b). 

11. (a) What are the requirements for effective 
segmentation? 

  £¯ÝÒÍ ¤›ÄUPõÚ ÷uøÁPÒ GßÚ? 

Or 

 (b) What are the features and objectives of modern 
marketing? 

  |ÃÚ \¢øu¨£kzu¼ß A®\[PÒ ©ØÖ® ÷|õUP[PÒ 
GßÚ? 

12. (a) What do you mean by customer satisfaction? How it 
can be measured? 

  ÁõiUøP¯õÍº v¸¨v GßÓõÀ GßÚ? Aøu G¨£i 
AÍÂh •i²®? 

Or 

 (b) What are the merits and demerits of sampling? 

  ©õv›°ß |ßø©PÒ ©ØÖ® wø©PÒ GßÚ? 
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13. (a) State the need for product elimination. 

  u¯õ›¨¦ }UPzvß AÁ]¯zøuU SÔ¨¤hÄ®. 

Or 

 (b) What are the functions of package? 

  öuõS¨¤ß ö\¯À£õkPÒ GßÚ? 

14. (a) What are the objectives of pricing? 

  Âø» {ºn¯zvß ÷|õUP[PÒ GßÚ? 

Or 

 (b) Briefly explain the advantages of mail order 
business. 

  Ag\À Bºhº ÁoPzvß |ßø©PøÍ _¸UP©õP 
ÂÍUPÄ®. 

15. (a) Distinguish promotion from sales promotion. 

  ÂØ£øÚ FUSÂ¨¤¼¸¢x ÂÍ®£μzøu 
÷ÁÖ£kzx[PÒ.  

Or 

 (b) What are the kinds of advertising? 

  GzuøÚ ÁøP¯õÚ ÂÍ®£μ[PÒ EÒÍÚ?  

PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Trace the evolution and development of modern 
marketing.  

 |ÃÚ \¢øu¨£kzu¼ß £›nõ©® ©ØÖ® ÁÍºa]ø¯U 
PshÔ¯Ä®. 

17. Explain briefly the various environmental factors 
affecting the marketing functions. 

 \¢øu¨£kzuÀ ö\¯À£õkPøÍ £õvUS® £À÷ÁÖ 
_ØÖa`ÇÀ PõμoPøÍ _¸UP©õP ÂÍUS[PÒ. 
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18. Explain the various stages involved in the introduction of 
a new product. 

 J¸ ¦v¯ u¯õ›¨ø£ AÔ•P¨£kzxÁvÀ EÒÍ £À÷ÁÖ 
{ø»PøÍ ÂÍUS[PÒ. 

19. Discuss the internal and external factors affecting pricing 
decisions. 

 Âø» •iÄPøÍ £õvUS® EÒ ©ØÖ® öÁÎ¨¦Ó 
PõμoPøÍ¨ £ØÔ ÂÁõvUPÄ®. 

20. Explain in detail the various advantages and 
disadvantages of sales promotion. 

 ÂØ£øÚ ÷©®£õmiß £À÷ÁÖ |ßø©PÒ ©ØÖ® wø©PÒ 
£ØÔ Â›ÁõP ÂÍUPÄ®. 

 

––––––––––– 
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(CBCS 2018–2019/2023–2024 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10 × 2 = 20 marks) 

Answer ALL the questions. 

1. What is financial management process? 

 {v ÷©»õsø© ö\¯À•øÓ GßÓõÀ GßÚ? 

2. What is the tax evasion Act?  

 Á› H´¨¦ \mh® GßÓõÀ GßÚ? 

3. List out the four main sources of short term financing. 

 SÖQ¯ Põ» {v²uÂUPõÚ |õßS •UQ¯ Buõμ[PøÍ  
£mi¯¼k[PÒ. 

4. What is time value of money? 

 £nzvß ÷|μ ©v¨¦ GßÚ? 

5. What is meant by cost of capital?  

 ‰»uÚ ö\»Ä GßÓõÀ GßÚ? 

Sub. Code 
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6. What are the four types of capital structure? 

 |õßS ÁøP¯õÚ ‰»uÚ Aø©¨¦ GßÓõÀ GßÚ? 

7. What are the models of capital structure? 

 ‰»uÚ Pmhø©¨¤ß ©õv›PÒ GßÚ? 

8. Mention the features of capital budgeting.  

 ‰»uÚ £möámiß A®\[PøÍU SÔ¨¤hÄ®. 

9. What is the formula of dividend policy? 

 iÂöhßm öPõÒøP°ß `zvμ® GßÚ? 

10. Define inventory. 

 \μUSPøÍ Áøμ¯ÖUPÄ®. 

PART B — (5 × 5 = 25 marks) 

Answer ALL the questions, choosing either (a) or (b). 

11. (a) State the objectives of financial management. 

  {v {ºÁõPzvß ÷|õUP[PøÍU SÔ¨¤hÄ®. 

Or 

 (b) Bring down the role of a financial manager. 

  {v ÷©»õÍ›ß £[øPU SøÓUPÄ®. 

12. (a) Find out how much does a deposit of Rs. 5,000 grow 
to all the end of 6 years, if the nominal rate of 
interest is 12 percent and the frequency of 
compounding is 4 times a year? 

  ö£¯μÍÂ»õÚ Ámi ÂQu® 12 \uÃu® ©ØÖ® 
TmkzöuõøP°ß AvºöÁs BskUS 4 •øÓ 
GÛÀ, ¹. 5,000 øÁ¨¦zöuõøP 6 BskPÎß 
•iÂÀ GÆÁÍÄ ÁÍ¸® Gß£øuU PshÔ¯Ä®. 

Or 
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 (b) Find out the present value of Rs. 1,500 receivable in 

the 10th year end, if the rate of discount is 8 percent. 

  uÒÐ£i ÂQu® 8 \uÃu©õP C¸¢uõÀ, 10 Áx 
Bsk CÖv°À ö£ÓUTi¯ ¹. 1,500 Cß 
uØ÷£õøu¯ ©v¨ø£U PshÔ¯Ä®. 

13. (a) From the following selected operating data 

determine the break even sales level and the degree 

of operating leverage. Which company has the 

greater amount of business risk? Explain. 

Particulars Firm A Rs. Firm B Rs.

Sales 25,00,000 30,00,000

Fixed cost 7,50,000 15,00,000

  ¤ßÁ¸® ÷uº¢öukUP¨£mh C¯UPz uμÄPÎÀ 
C¸¢x Cøh÷ÁøÍ°ß ÂØ£øÚ {ø» ©ØÖ® 
ö\¯À£õmk ö»Á÷μä AÍøÁ wº©õÛUPÄ®. G¢u 

{ÖÁÚ® AvP AÍÄ ÁoP A£õ¯zøuU 
öPõskÒÍx? ÂÍUSP. 

ÂÁμ[PÒ {ÖÁÚ® A ¹. {ÖÁÚ® B ¹.

ÂØ£øÚ 25,00,000 30,00,000

{ø»¯õÚ ö\»Ä 7,50,000 15,00,000

Or 

 (b) A firm issues debentures of Rs. 1,00,000 and 

realizes Rs. 98,000 after allowing 2% commission to 

brokers. The debentures carry an interest rate of 

10%. The debentures are due for maturity at the 

end of the 10th year. You are required to calculate 

the effective cost of debts before-tax and after-tax. 

(Assume tax @ 55%) 
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  J¸ {ÖÁÚ® ¹. 1,00,000 Phß £zvμ[PøÍ 

öÁÎ°kQÓx ©ØÖ® uμPºPÐUS 2% PªåøÚ 

AÝ©vzu ¤ÓS ¹. 98,000 ö£ÖQÓx. Phß 

£zvμ[PÒ 10% Ámi ÂQuzøuU öPõskÒÍÚ. 

Phß £zvμ[PÒ 10Áx Bsiß CÖv°À 

•vºa]¯øh²®. Á›US •ß ©ØÖ® Á›US¨ 

¤¢øu¯ PhßPÎß £¯ÝÒÍ ö\»øÁ }[PÒ 

PnUQh ÷Ásk®. (Á› @ 55% GÚU P¸x[PÒ) 

14. (a) The Agro-Chemicals Company belongs to a risk 

class for which the appropriate capitalization rate is 

10%. It currently has 1,00,000 shares selling at  

Rs. 100 each. The firm is contemplating the 

declaration of Rs. 5 as dividend at the end of the 

current financial year, which has just begun. What 

will be the price of the share at the end of the year, 

if a dividend is not declared? What will it be if one 

is? Answer these on the basis of Modigliani and 

Miller and assume no taxes. 

  AU÷μõ–öPªUPÀì {ÖÁÚ® B£zx ÁS¨ø£a 

÷\º¢ux. AuØPõÚ ‰»uÚ ÂQu® 10% BS®. 

uØ÷£õx 1,00,000 £[SPÒ JÆöÁõßÖ® ¹. 100US 

ÂØP¨£kQÓx. uØ÷£õx öuõh[Q²ÒÍ |h¨¦ 

{v¯õsiß CÖv°À iÂöhshõP ¹. 5I 

AÔÂ¨£x SÔzx {ÖÁÚ® B÷»õ]zx Á¸QÓx. 

DÄzöuõøP AÔÂUP¨£hõÂmhõÀ, Bsiß 

CÖv°À £[Qß Âø» GßÚÁõP C¸US®? JßÖ 

C¸¢uõÀ GßÚÁõP C¸US®? ÷©õiQ¼¯õÛ ©ØÖ® 

ªÀ»º Ai¨£øh°À CÁØÖUS¨ £v»ÎUPÄ®, Á› 

CÀø» GÚU P¸uÄ®. 

Or 



D–6651 
    5

 (b) Two firms A and B are identical in all respects 
except the degree of leverage. Firm A has 6% debt of 
Rs. 3 lakhs, while firm B has no debt. Both the 
firms earning an EBT of Rs. 1,20,000 each. The 
equity capitalization rate is 10% and the corporate 
tax is 60%. Compute the market value of the two 
firms. 

  A ©ØÖ® B BQ¯ Cμsk {ÖÁÚ[PÒ A¢{¯ 
AÍøÁz uÂμ AøÚzx ÁøP°¾® J÷μ 
©õv›¯õÚøÁ. H {ÖÁÚzvØS 6% Phß ¹. 3 »m\® 
EÒÍx. A÷u \©¯® ¤ {ÖÁÚzvØS  Phß CÀø». 
Cμsk {ÖÁÚ[PÐ® u»õ ¹. 1,20,000 EBT 
ö£ÖQßÓÚ. £[S ‰»uÚ©õUPÀ ÂQu® 10% ©ØÖ® 
Põº¨£÷μm Á› 60% BS®. Cμsk {ÖÁÚ[PÎß 
\¢øu ©v¨ø£U PnUQk[PÒ. 

15. (a) What are the different types of inventory? 

  £À÷ÁÖ ÁøP¯õÚ \μUSPÒ GßÚ?  

Or 

 (b) State the purposes of receivables management. 

  ö£ÓzuUPøÁ {ºÁõPzvß ÷|õUP[PøÍU 
SÔ¨¤hÄ®. 

PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Attempt a short note on the responsibility of financial 
management. 

 {v {ºÁõPzvß ö£õÖ¨ø£¨ £ØÔ¯ J¸ ]Ô¯ SÔ¨ø£ 
•¯Ø]UPÄ®. 

17. X Company earns Rs. 5 per share, is capitalized at a rate 
of 10% and has a rate of return on investment of 18%. 
According to Walter's formulae, what should be the price 
per share at 25% dividend payout ratio? Is this the 
optimum payout ratio according to Walter? 



D–6651 
    6

 X {ÖÁÚ® J¸ £[QØS ¹. 5 \®£õvUQÓx. 10% GßÓ 

ÂQuzvÀ ‰»uÚ©õUP¨£mhx ©ØÖ® 18% •u½miß 

«uõÚ Á¸Áõ´ ÂQu® EÒÍx. ÁõÀh›ß 

`zvμ[PÎß£i, 25% DÄzöuõøP ö\¾zxuÀ ÂQuzvÀ 

J¸ £[Qß Âø» GßÚÁõP C¸UP ÷Ásk®? ÁõÀh›ß 

TØÖ¨£i Cx EP¢u ÷£AÄm ÂQu©õ? 

18. Explain the dividend functions. 

 £[Põu¯zvß ö\¯À£õkPøÍ ÂÍUS. 

19. Using the approximation formula for finding cost of  

debt (kd) and assuming 55% tax rate, determine the after 

tax cost of debenture of the face value of Rs. 2,000, 

redeemable at par, in the following cases: 

 Debentures 

coupon 

rate 

Life 

(years) 

Underwriting 

and brokerage 

cost Rs. 

Discount (–) or 

premium (+) per 

debenture 

(a) 7% 20 50 –50 

(b) 10% 10 60 +80 

(c) 8% 15 30 Sold at par 

(d) 9% 25 45 45 

 Consider the data of Adib Limited : 

 P = Rs. 150; V = Rs. 100; F = Rs. 1,20,000; I =  Rs. 20,000; 

 T = 50% and DP = Rs. 10,000 

 Calculate the financial leverage for the EBIT = Rs. 50,000 

and EBIT Rs. 1,00,000. 
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 ÷uõμõ¯©õÚ `zvμzøu¨ £¯ß£kzv, PhÛß Âø»ø¯U 

PshÔÁuØS® (kd) 55% Á› ÂQuzøuU PnUQkÁuØS®, 
¤ßÁ¸® \©¯[PÎÀ \© ©v¨¦ÒÍ ¹. 2,000 ©v¨¦ÒÍ 
PhÜmk¨ £zvμzvß Á›US¨ ¤¢øu¯ Âø»ø¯z 
wº©õÛUPÄ®. 

 Phß 
£zvμ[PÎß 

T¨£ß 
ÂQu® 

ÁõÌUøP 
(BskPÒ) 

Ashºøμmi[ 
©ØÖ® 

¦÷μõUP÷μä 
ö\»Ä ¹. 

J¸ PhÝUPõÚ 
uÒÐ£i (–) 

AÀ»x ¤Ÿª¯® 
(+) 

(A) 7% 20 50 –50 

(B) 10% 10 60 +80 

(C) 8% 15 30 Sold at par 

(D) 9% 25 45 45 

 Adib Limited Cß uμøÁU PÁÛ²[PÒ : 

 ¤ = ¹. 150; Â = ¹. 100; GL¨ = ¹. 1,20,000; I =  ¹. 20,000;  

 i = 50% and DP = ¹. 10,000. 

 EBIT = ¹. 50,000 ©ØÖ® EBIT ¹. 1,00,000 
BQ¯ÁØÔØPõÚ {v A¢{¯zøuU PnUQkP. 

20. Discuss the factors which influence the size of 
receivables. 

 ö£ÓzuUPøÁPÎß AÍøÁ £õvUS® PõμoPøÍ¨ £ØÔ 
ÂÁõvUPÄ®. 

 

––––––––––– 
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DISTANCE EDUCATION 

COMMON FOR M.B.A./M.B.A. (G) & M.B.A. (MM) DEGREE 
EXAMINATION, DECEMBER 2024. 

Third Semester 

MARKETING OF SERVICES 

(CBCS 2018–2019/2023–2024 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. State the meaning of service marketing. 

 ÷\øÁ \¢øu¨£kzuÀ Gß£uß ö£õ¸øÍU TÖ[PÒ. 

2. What do you mean by Service market segmentation? 

 ÷\øÁ \¢øu¨¤›Ä Gß£uß ‰»® }[PÒ GøuU 

SÔ¨¤kQÕºPÒ? 

3. What is mean by Repositioning? 

 Ch©õØÓ® GßÓõÀ GßÚ? 

4. What is Service marketing mix? 

 ÷\øÁ \¢øu¨£kzuÀ P»øÁ GßÓõÀ GßÚ? 

5. What are the unique features of tourism services? 

 _ØÖ»õ ÷\øÁPÎß uÛzxÁ©õÚ A®\[PÒ GßÚ? 

Sub. Code 
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6. State the different categories of users of insurance 
services. 

 Põ¨¥mk ÷\øÁPøÍ¨ £¯ß£kzx£ÁºPÎß öÁÆ÷ÁÖ 
ÁøPPøÍ¨ SÔ¨¤hÄ®. 

7. What is customer focused services? 

 ÁõiUøP¯õÍøμ ø©¯©õPU öPõsh ÷\øÁPÒ GßÓõÀ 
GßÚ? 

8. Explain Customer retention. 

 ÁõiUøP¯õÍº uUP øÁ¨ø£ ÂÍUPÄ®. 

9. What is bench marketing? 

 ö£ga ©õºUöPmi[ GßÓõÀ GßÚ? 

10. What do you mean by Consultancy Marketing? 

 Pß\Àhß] ©õºUöPmi[ GßÓõÀ GßÚ? 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Explain the classification of services. 

  ÷\øÁPÎß ÁøP¨£õmøh ÂÍUS[PÒ. 

Or 

 (b) State the essentials of service marketing. 

  ÷\øÁ \¢øu¨£kzu¼ß Azv¯õÁ]¯[PøÍU 
SÔ¨¤hÄ®. 

12. (a) Describe the importance of positioning. 

  {ø»¨£kzu¼ß •UQ¯zxÁzøu ÂÁ›UPÄ®. 

Or 

 (b) Briefly explain the process of services market 
segmentation. 

  ÷\øÁ \¢øu¨¤›Âß ö\¯À•øÓø¯ _¸UP©õP 
ÂÍUS[PÒ. 
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13. (a) Explain the different types of users of the tourism 
services. 

  _ØÖ»õ ÷\øÁPÎß £À÷ÁÖ ÁøP¯õÚ £¯ÚºPøÍ 
ÂÍUS[PÒ. 

Or 

 (b) Justify the need for applying marketing strategies 
in services. 

  ÷\øÁPÎÀ \¢øu¨£kzuÀ EzvPøÍ¨ 
£¯ß£kzxÁuß AÁ]¯zøu {¯õ¯¨£kzuÄ®. 

14. (a) Explain the promotional message in sales 
promotional schemes. 

  ÂØ£øÚ  FUSÂ¨¦z vmh[PÎÀ EÒÍ ÂÍ®£μa 
ö\´vø¯ ÂÍUS[PÒ. 

Or 

 (b) Customer satisfaction is the core idea behind 
marketing concept – Discuss. 

  ÁõiUøP¯õÍº v¸¨v Gß£x \¢øu¨£kzuÀ 
P¸zvß ¤ßÚo°À EÒÍ •UQ¯ ÷¯õ\øÚ – 
ÂÁõvUPÄ®. 

15. (a) Briefly state the emerging key services in Indian 
perspective. 

  C¢v¯U Ps÷nõmhzvÀ ÁÍº¢x Á¸® •UQ¯ 
÷\øÁPøÍ _¸UP©õPU TÓÄ®.  

Or 

 (b) Explain the need for adoption of marketing strategy 
for nonprofit firm. 

  C»õ£ ÷|õUP©ØÓ {ÖÁÚzvØPõÚ \¢øu¨£kzuÀ 
Ezvø¯ ¤ß£ØÓ ÷Ási¯uß AÁ]¯zøu 
ÂÍUS[PÒ. 
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SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Discuss the evolution of positioning. 

 {ø»¨£kzu¼ß £›nõ©zøu £ØÔ ÂÁõvUPÄ®. 

17. Explain the marketing mix elements of communication 
services. 

 uPÁÀöuõhº¦ ÷\øÁPÎß \¢øu¨£kzuÀ P»øÁ 
TÖPøÍ ÂÍUS[PÒ. 

18. The price decision in the tourism industry are found 
critical as well as challenging – Comment. 

 _ØÖ»õz xøÓ°À Âø» •iÄ •UQ¯©õÚuõPÄ® 
\Áõ»õPÄ® Põn¨£kQÓx – P¸zx. 

19. Justify the need for supplying marketing strategies in the 
services sector. 

 ÷\øÁz xøÓ°À \¢øu¨£kzuÀ EzvPøÍ ÁÇ[SÁuß 
AÁ]¯zøu {¯õ¯¨£kzuÄ®. 

20. Focus on the instrumentality of insurance marketing in 
promoting the insurance business. 

 Põ¨¥mk ÁoPzøu ÷©®£kzxÁvÀ Cß`μßì 
©õºUöPmi[ P¸Â°ß «x PÁÚ® ö\¾zx[PÒ. 

 

––––––––––– 
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DISTANCE EDUCATION 

COMMON FOR M.B.A./M.B.A. (G) & M.B.A. (MM) DEGREE 
EXAMINATION, DECEMBER 2024. 

Third Semester 

PROMOTIONAL MANAGEMENT  

(CBCS 2018–2019/2023–2024 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What do you mean by promotion? 

 £uÂ E¯ºÄ GßÓõÀ GßÚ? 

2. What is consumer motivation? 

 ~Pº÷Áõº E¢xuÀ GßÓõÀ GßÚ? 

3. Explain promotional mix. 

 ÂÍ®£μ P»øÁø¯ ÂÍUS[PÒ. 

4. What is advertising agency? 

 ÂÍ®£μ {ÖÁÚ® GßÓõÀ GßÚ? 

5. Give the meaning of publicity. 

 ÂÍ®£μ® Gß£uß ö£õ¸øÍU öPõk[PÒ. 

6. Explain media research. 

 FhP Bμõ´a]ø¯ ÂÍUS[PÒ. 

Sub. Code 
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7. What is event marketing? 

 {PÌÄ \¢øu¨£kzuÀ GßÓõÀ GßÚ? 

8. Write any two objectives of personal selling. 

 uÛ¨£mh ÂØ£øÚ°ß H÷uÝ® Cμsk ÷|õUP[PøÍ 
GÊx[PÒ. 

9. Explain promotional program evaluation. 

 ÂÍ®£μz vmh ©v¨¥møh ÂÍUS[PÒ. 

10. Define promotional ethics. 

 ÂÍ®£μ ö|Ô•øÓPøÍ Áøμ¯ÖUPÄ®. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) What are the objectives of promotion? 

  £uÂ E¯ºÄUPõÚ ÷|õUP[PÒ GßÚ? 

Or 

 (b) Explain the five functional areas of advertising 
agency. 

  ÂÍ®£μ Höáß]°ß I¢x ö\¯À£õmk £SvPøÍ 
ÂÍUS[PÒ. 

12. (a) Explain some objections against advertising. 

  ÂÍ®£μzvØS GvμõÚ ]» Gvº¨¦PøÍ ÂÍUS[PÒ. 

Or 

 (b) Explain the kinds of advertising media. 

  ÂÍ®£μ FhP[PÎß ÁøPPøÍ ÂÍUS[PÒ. 
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13. (a) What are the various factors which must be 
consider while making media selection? 

  FhPzøuz ÷uº¢öukUS®÷£õx P¸zvÀ öPõÒÍ 
÷Ási¯ £À÷ÁÖ PõμoPÒ GßÚ? 

Or 

 (b) State the advantages of sales promotion. 

  ÂØ£øÚø¯ ÷©®£kzxÁuß |ßø©PøÍU 
SÔ¨¤hÄ®. 

14. (a) What are the various types of sales promotion 
techniques? 

  £À÷ÁÖ ÁøP¯õÚ ÂØ£øÚ FUSÂ¨¦ ~m£[PÒ 
¯õøÁ? 

Or 

 (b) Explain the various qualities of a good salesman. 

  J¸ |À» ÂØ£øÚ¯õÍ›ß £À÷ÁÖ Sn[PøÍ 
ÂÍUS[PÒ. 

15. (a) Discuss the ethics in promotion. 

  £uÂ E¯ºÂÀ EÒÍ ö|Ô•øÓPøÍ¨ £ØÔ 
ÂÁõvUPÄ®.  

Or 

 (b) Discuss the bases for promotional evaluation. 

  ÂÍ®£μ ©v¨¥miØPõÚ Ai¨£øhPøÍ¨ £ØÔ 
ÂÁõvUPÄ®.  

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Advertisement and sales promotion are inevitable in 
marketing – Evaluate. 

 \¢øu¨£kzu¼À ÂÍ®£μ® ©ØÖ® ÂØ£øÚ FUSÂ¨¦ 
uÂºUP •i¯õux – ©v¨¥k. 
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17. Explain the two primary types of public relations used to 
deliver messages to consumers. 

 ~Pº÷Áõ¸US ö\´vPøÍ ÁÇ[P¨ £¯ß£kzu¨£k® 
Cμsk •ußø©¯õÚ ©UPÒ öuõhº¦PøÍ ÂÍUS[PÒ. 

18. State the reason for rapid growth of sales promotion. 

 ÂØ£øÚ FUSÂ¨¦ ÂøμÁõÚ ÁÍºa]UPõÚ PõμnzøuU 
SÔ¨¤hÄ®. 

19. Comment on the qualities of a successful salesman. 

 öÁØÔPμ©õÚ ÂØ£øÚ¯õÍ›ß Sn[PøÍ¨ £ØÔ P¸zxz 
öu›ÂUPÄ®. 

20. Distinguish between advertising and personal selling. 

 ÂÍ®£μ® ©ØÖ® uÛ¨£mh ÂØ£øÚø¯ 
÷ÁÖ£kzx[PÒ.  

 

––––––––––– 
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DISTANCE EDUCATION 

COMMON FOR M.B.A./M.B.A. (G) & M.B.A. (MM) DEGREE 
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Third Semester 

PRODUCT MANAGEMENT 

(CBCS 2018–2019/2023–2024 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What is production? 

 EØ£zv GßÓõÀ GßÚ? 

2. Define testing. 

 ÷\õuøÚø¯ Áøμ¯ÖUPÄ®. 

3. What is meant by business analysis?  

 ÁoP £S¨£õ´Ä GßÓõÀ GßÚ? 

4. What is creativity? 

 £øh¨£õØÓÀ GßÓõÀ GßÚ? 

5. Define production mix. 

 EØ£zv P»øÁø¯ Áøμ¯ÖUPÄ®. 

6. Define product branding. 

 u¯õ›¨¦ ÁºzuPzøu Áøμ¯ÖUPÄ®. 
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7. What is trends in pacing? 

 ÷ÁPzvÀ ÷£õUSPÒ GßÚ? 

8. What is product strategies? 

 u¯õ›¨¦ EzvPÒ GßÓõÀ GßÚ? 

9. Define product line. 

 u¯õ›¨¦ Á›ø\ø¯ Áøμ¯ÖUPÄ®. 

10. What is feasibility testing? 

 \õzv¯U TÖ ÷\õuøÚ GßÓõÀ GßÚ? 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) What are the basic concepts of product 
management? 

  u¯õ›¨¦ {ºÁõPzvß Ai¨£øhU P¸zxUPÒ 
¯õøÁ? 

Or 

 (b) Write the procedure in product modification. 

  u¯õ›¨¦ ©õØÓzvÀ ö\¯À•øÓø¯ GÊuÄ®. 

12. (a) What are the relationship in product differentiation 
and elimination? 

  u¯õ›¨¦ ÷ÁÖ£õk ©ØÖ® }USu¼À EÒÍ öuõhº¦ 
GßÚ? 

Or 

 (b) What are the business analysis in product mix? 

  u¯õ›¨¦ P»øÁ°À ÁoP £S¨£õ´Ä GßÚ? 
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13. (a) How do you identify the new product success or 
failure? 

  ¦v¯ u¯õ›¨¤ß öÁØÔ AÀ»x ÷uõÀÂø¯ 
GÆÁõÖ PshÔÁx? 

Or 

 (b) Write the short notes on New Product Development. 

  ¦v¯ u¯õ›¨¦ ÷©®£õk £ØÔ¯ ]Ö SÔ¨¦PøÍ 
GÊuÄ®? 

14. (a) Write the concepts in product branding positioning. 

  u¯õ›¨¦ •zvøμ {ø»¨£kzu¼À P¸zxPøÍ 
GÊuÄ®. 

Or 

 (b) What are the strategies in trends in packing? 

  ÷£UQ[Qß ÷£õUSPÎÀ EÒÍ EzvPÒ GßÚ? 

15. (a) Write the scope of product policy. 

  u¯õ›¨¦ öPõÒøP°ß ÷|õUPzøu GÊx[PÒ.  

Or 

 (b) Discuss about the product line consistency. 

  u¯õ›¨¦ Á›ø\ {ø»zußø© £ØÔ ÂÁõvUPÄ®.  

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain the classification of product and commodity. 

 u¯õ›¨¦ ©ØÖ® £sh[PÎß ÁøP¨£kzuø» ÂÍUPÄ®. 

17. Examine the top management contribution in new 
product development. 

 ¦v¯ u¯õ›¨¦ ÷©®£õmiÀ E¯º {ºÁõP £[PÎ¨ø£ 
Bμõ²[PÒ. 
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18. What is team work? What are the merits and demerit 
team work? 

 SÊ¨£o GßÓõÀ GßÚ? SÊ¨£o°ß uSvPÒ ©ØÖ® 
SøÓ£õkPÒ GßÚ? 

19. Explain the product life cycle. 

 u¯õ›¨¦ ÁõÌUøP _ÇØ]ø¯ ÂÍUS[PÒ. 

20. Discuss the product portfolio strategies. 

 u¯õ›¨¦ ÷£õºmL÷£õ¼÷¯õ EzvPøÍ¨ £ØÔ 
ÂÁõvUPÄ®. 

 

––––––––––– 
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DISTANCE EDUCATION 

M.B.A. (Marketing Management) DEGREE EXAMINATION, 
DECEMBER 2024. 

Fourth Semester 

INTERNATIONAL MARKETING 

(CBCS 2018–2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What is international marketing? 

 \ºÁ÷u\ \¢øu¨£kzuÀ GßÓõÀ GßÚ? 

2. List out the 4P's of Marketing Mix. 

 \¢øu¨£kzuÀ P»øÁ°ß 4P's PøÍ £mi¯¼kP. 

3. What do you mean by Poly-centric approach? 

 £õ¼ö\ßm›U AqS•øÓ GßÓõÀ GßÚ? 

4. Define branding. 

 Aøh¯õÍ SÔ°kuÀ GßÓõÀ GßÚ? 

5. Write a short note on new product. 

 ¦v¯ u¯õ›¨¦ £ØÔ J¸ ]Ö SÔ¨¦ ÁøμP. 

6. Expand: "MRP". 

 MRP Â›ÁõUP® u¸P. 

Sub. Code 
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7. What is mean by personal selling? 

 uÛ¨£mh ÂØ£øÚ GßÓõÀ GßÚ? 

8. Identify any two mass media. 

 ÷£μÍÄ ©UPÒ FhP[PÒ GøÁ÷¯Ý® CμsiøÚ 
Aøh¯õÍ® PõnÄ®. 

9. What is Distribution Mix? 

 Â{÷¯õP P»øÁ GßÓõÀ GßÚ? 

10. What is MIS? 

 MIS GßÓõÀ GßÚ? 

PART B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) State the concept of Marketing. 

  \¢øu¨£kzuÀ P¸zøu TÖP. 

Or 

 (b) State the features of International Marketing. 

  \ºÁ÷u\ \¢øu¨£kzu¼ß A®\[PøÍU TÖP. 

12. (a) What are the differences between Domestic 
Marketing and International Marketing? 

  EÒ|õmk \¢øu¨£kzu¾US® \ºÁ÷u\ 
\¢øu¨£kzu¾US® Cøh÷¯ EÒÍ ÷ÁÖ£õkPÒ 
GßÚ? 

Or 

 (b) Discuss the elements of standardization. 

  uμ¨£kzu¼ß TÖPøÍ¨ £ØÔ ÂÁõv. 
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13. (a) Analyze the qualities of a good salesman. 

  J¸ |À» ÂØ£øÚ¯õÍ›ß Sn[PøÍ £Szuõ´P. 

Or 

 (b) What are the various sources of marketing finance? 

  \¢øu¨£kzuÀ {v°ß £À÷ÁÖ Buõμ[PÒ GßÚ? 

14. (a) What are the differences between Direct and in 
direct Channel? 

  ÷|μi ©ØÖ® ©øÓ•P ÁÈUS®; EÒÍ ÷ÁÖ£õkPÒ 
GßÚ? 

Or 

 (b) Discuss: "Product life cycle". 

  ö£õ¸Îß ÁõÌUøP _ÇØ]ø¯ ÂÍUSP. 

15. (a) What are the various elements of selling? 

  ÂØ£øÚ°ß £À÷ÁÖ TÖPÒ GßÚ?  

Or 

 (b) Explain Marketing communication. 

  \¢øu¨£kzuÀ uPÁÀ öuõhºø£ ÂÍUPÄ®.  

PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain the factor, influencing international marketing 
environment. 

 \ºÁ÷u\ \¢øu¨£kzuÀ `Çø» £õvUS® Põμoø¯ 
ÂÍUS[PÒ. 

17. What are the factors influencing consumer behavior? 
Explain them. 

 ~Pº÷Áõº |hzøuø¯ £õvUS® PõμoPÒ ¯õøÁ? 
AÁØøÓ ÂÍUSP. 
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18. Explain the advantages of International advertising. 

 \ºÁ÷u\ ÂÍ®£μzvß |ßø©PøÍ ÂÍUSP. 

19. What are the characteristics of service marketing? 

 ÷\øÁ \¢øu¨£kzu¼ß £s¦PÒ GßÚ? 

20. Explain the types intermediaries in the International 
Market. 

 \ºÁ÷u\ \¢øu°À EÒÍ CøhzuμPºPÎß ÁøPPøÍ  
ÂÍUSP. 

 

––––––––––– 
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DISTANCE EDUCATION 

M.B.A. (Marketing Management) DEGREE EXAMINATION, 
DECEMBER 2024. 

Fourth Semester 

LOGISTICS MARKETING AND TECHNOLOGY 

(CBCS 2018–2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define Marketing. 

 ©õºUöPmi[ Áøμ¯ÖUPÄ®. 

2. State the meaning of differentiated marketing. 

 ÷ÁÖ£kzu¨£mh \¢øu¨£kzu¼ß ö£õ¸øÍU 
SÔ¨¤hÄ®. 

3. What do you mean by networking? 

 ö|möÁõºUQ[ GßÓõÀ GßÚ? 

4. What are the cash cows of BCG Matrix? 

 ¤]â ÷©m›Uêß £n¨ £_UPÒ ¯õøÁ? 

5. What is WMS? 

 WMS GßÓõÀ GßÚ? 

6. What is service life cycle? 

 ÷\øÁ ÁõÌUøP _ÇØ] GßÓõÀ GßÚ? 

Sub. Code 
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7. What are the main tools of promotion? 

 E¯ºÄUPõÚ •UQ¯ P¸ÂPÒ ¯õøÁ? 

8. Define GPS. 

 GPS I Áøμ¯ÖUPÄ®. 

9. What is TQM? 

 TQM GßÓõÀ GßÚ? 

10. What is Vertical Marketing System? 

 ö\[Szx \¢øu¨£kzuÀ Aø©¨¦ GßÓõÀ GßÚ? 

PART B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Discuss the concept of 3PL and 4PL services in 
marketing. 

  3PL ©ØÖ® 4PL ÷\øÁPÎß P¸zøu¨ £ØÔ 
ÂÁõvUPÄ®. 

Or 

 (b) Write a note on user behavior and networking. 

  £¯Úº |hzøu ©ØÖ® ö|möÁõºUQ[ £ØÔ¯ 
SÔ¨ø£ GÊuÄ®. 

12. (a) Discuss the functions of distribution channels. 

  Â{÷¯õP ÷\ÚÀPÎß ö\¯À£õkPøÍ¨ £ØÔ 
ÂÁõvUPÄ®. 

Or 

 (b) Discuss the BCG product portfolio concept and use. 

  BCG u¯õ›¨¦ ÷£õºmL÷£õ¼÷¯õ P¸zx ©ØÖ® 
£¯ß£õk £ØÔ ÂÁõvUPÄ®. 
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13. (a) What is publicity? Discuss the significance of 
publicity. 

  ÂÍ®£μ® GßÓõÀ GßÚ? öÁÎ±miß 
•UQ¯zxÁzøu¨ £ØÔ ÂÁõvUPÄ®.  

Or 

 (b) Explain the key objectives of advertising. 

  ÂÍ®£μzvß •UQ¯ ÷|õUP[PøÍ ÂÍUSP. 

14. (a) Discuss the key advances in shipping technology. 

  P¨£À öuõÈÀ~m£zvß •UQ¯ •ß÷ÚØÓ[PøÍ¨ 
£ØÔ ÂÁõvUPÄ®. 

Or 

 (b) Discuss the nature and scope of TQM. 

  TQM Cß ußø© ©ØÖ® ÷|õUP® £ØÔ 
ÂÁõvUPÄ®. 

15. (a) Discuss the new product pricing strategy. 

  ¦v¯ u¯õ›¨¦ Âø» {ºn¯ Ezv £ØÔ 
ÂÁõvUPÄ®.  

Or 

 (b) What are the key elements of RFID? 

  RFID Cß •UQ¯ TÖPÒ ¯õøÁ?  

PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Classify the types of market segmentation. 

 \¢øu¨ ¤›Âß ÁøPPøÍ ÁøP¨£kzuÄ®. 

17. Discuss the line, range and consistency of product/service 
mix offerings.  

 u¯õ›¨¦ ©ØÖ® P»øÁ \¾øPPÎß Á›, Áμ®¦ ©ØÖ® 
{ø»zußø© £ØÔ ÂÁõvUPÄ®. 
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18. What are the key rules to remember to allocate budget for 
promotional expenses? 

 ÂÍ®£μa ö\»ÂÚ[PÐUPõP £möámøh JxUP {øÚÂÀ 
öPõÒÍ ÷Ási¯ •UQ¯ ÂvPÒ ¯õøÁ? 

19. Enumerate the key principles of TQM. 

 TQM Cß •UQ¯U öPõÒøPPøÍ £mi¯¼hÄ®. 

20. Briefly describe about the transport technology. 

 ÷£õUSÁμzx öuõÈÀ~m£zøu¨ £ØÔ _¸UP©õP 
ÂÁ›UPÄ®. 

––––––––––– 
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SECTION A — (10 × 2 = 20 marks) 

Answer ALL the questions. 

1. What is Quality Function Deployment? 

 uμ©õÚ ö\¯À£õk Á›ø\¨£kzuÀ GßÓõÀ GßÚ? 

2. Explain 'Design'. 

 "ÁiÁø©¨¦' Gß£øu ÂÍUSP. 

3. State the use of acceptance sampling. 

 HØÖUöPõÒÐ® ©õv›°ß £¯ß£õmøhU SÔ¨¤kP. 

4. What do you mean by competition in quality? 

 uμzvÀ ÷£õmi GßÓõÀ GßÚ? 

5. Explain quality circles. 

 uμa _ÇØ] GßÓõÀ GßÚ? 

6. Name any two important quality systems adopted in 
large organisations. 

 ö£›¯ {ÖÁÚ[PÎÀ HØÖUöPõÒÍ¨£mh Cμsk 
•UQ¯©õÚ uμ Aø©¨¦PøÍU SÔ¨¤kP. 
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7. What is Total Quality Control System? 

 ö©õzu uμU Pmk¨£õmk Aø©¨¦ GßÓõÀ GßÚ? 

8. Write short note quality manual. 

 uμ® GÆÁõÖ ¤›UP¨£kQÓx GÚU SÔ¨¦ ÁøμP. 

9. Give any two significance of quality awards. 

 uμ©õÚ Â¸xPÎÀ H÷uÝ® Cμsk •UQ¯zxÁzøu 
öPõk[PÒ. 

10. What is meant by Core Competence? 

 •UQ¯ vÓß GßÓõÀ GßÚ? 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL the questions, choosing either (a) or (b). 

11. (a) Discuss the need of quality in present day context. 

  CßøÓ¯ `Ç¼À uμzvß ÷uøÁ £ØÔ ÂÁõvUP. 

Or 

 (b) Distinguish between old quality and new quality. 

  ¦v¯ uμzvØS®, £øÇ¯ uμzvØS® EÒÍ 
÷ÁÖ£õkPÒ ¯õøÁ? 

12. (a) Discuss the grounds on which quality is considered 
as a delight. 

  G¢u Ai¨£øh°À uμ® ©QÌa]¯õPU P¸u¨£kQÓx 
Gß£øu ÂÁõvUP. 

Or 

 (b) Describe the functions of sampling inspections. 

  ©õv› £›÷\õuøÚ°ß ö\¯À£õkPøÍ ÂÁ›UP. 
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13. (a) What are the roles of MNC? 

  £ßÚõmk ÁoP {ÖÁÚ[PÎß {ø» GßÚ? 

Or 

 (b) Elaborate the pros and cons of zero defect 
manufacturing. 

  §äâ¯ SøÓ£õk EØ£zv°ß |ßø© wø©PøÍ 
ÂÁ›UP. 

14. (a) Briefly explain the environmental QS 14000. 

  _ØÖa`ÇÀ QS 14000 I _¸UP©õP ÂÍUSP. 

Or 

 (b) What are the factors affecting the successful 
implementation of total quality management? 

  ö©õzu uμ {ºÁõPzvß öÁØÔPμ©õÚ ö\¯»õUPzøu 
£õvUS® PõμoPÒ ¯õøÁ? 

15. (a) Discuss the role of TQM in winning leadership. 

  uø»ø©ø¯ öÁÀÁvÀ TQM Cß £[øP¨ £ØÔ 
ÂÁõvUP.  

Or 

 (b) Discuss the barriers to TQM. 

  ö©õzu uμ ÷©»õsø©°ß uøhPÒ ¯õøÁ?  

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. State the need for quality and describe the functions of 
quality. 

 uμzvß ÷uøÁø¯U SÔ¨¤hÄ® ©ØÖ® uμzvß 
ö\¯À£õkPøÍ ÂÁ›UP. 
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17. Describe the functions of quality. 

 uμzvß ö\¯À£õkPøÍ ÂÁ›UP. 

18. Discuss the role of MNC's in emergence of global quality. 

 E»PÍõÂ¯ uμ® öÁÎ¨£kÁvÀ MNC Cß £[øP¨ £ØÔ 
ÂÁõvUP. 

19. Describe the importance and activities involved in quality 
circles. 

 uμ Ámh[PÎÀ EÒÍ •UQ¯zxÁ® ©ØÖ® 
ö\¯À£õkPøÍ ÂÁ›UP. 

20. Describe the SQC evolution and objectives. 

 SQC £›nõ©® ©ØÖ® SÔU÷PõÒPøÍ ÂÁ›UP. 

 

––––––––––– 
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SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What is strategic retail management? 

 ‰÷»õ£õ¯ ]À»øÓ ÷©»õsø© GßÓõÀ GßÚ? 

2. Define Strategic Indent. 

 ‰÷»õ£õ¯ EÒuÒÍø» Áøμ¯ÖUP. 

3. Who is a retailer? 

 ]À»øÓ ÂØ£øÚ¯õÍº ¯õº? 

4. What is strategic planning? 

 ‰÷»õ£õ¯ vmhªhÀ GßÓõÀ GßÚ? 

5. What is retail strategy? 

 ]À»øÓ Ezv GßÓõÀ GßÚ? 

6. Explain the concept of synergy. 

 ]öÚºâ°ß P¸zøu ÂÍUSP. 
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7. What is portfolio analysis? 

 ÷£õºmL÷£õ¼÷¯õ £S¨£õ´Ä GßÓõÀ GßÚ? 

8. Illustrate virtual models. 

 ö©´{Pº ©õv›PøÍ ÂÍUSP. 

9. Explain organization structure. 

 Aø©¨¤ß Pmhø©¨ø£ ÂÍUS[PÒ. 

10. Define retail strategy audit. 

 ]À»øÓ ‰÷»õ£õ¯ uoUøPø¯ Áøμ¯ÖUPÄ®. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) State the characteristics of retailing. 

  ]À»øÓ ÂØ£øÚ°ß ]Ó¨¤¯À¦PøÍU 
SÔ¨¤hÄ®. 

Or 

 (b) Illustrate the services rendered by retailer. 

  ]À»øÓ ÂØ£øÚ¯õÍμõÀ ÁÇ[P¨£k® ÷\øÁPøÍ 
ÂÍUPÄ®. 

12. (a) What are the issues connected with corporate level 
strategies? 

  Põº¨£÷μm {ø» EzvPÐhß öuõhº¦øh¯ 
]UPÀPÒ GßÚ? 

Or 

 (b) Point out the benefits of cost of leadership. 

  uø»ø©a ö\»Âß |ßø©PøÍa _miUPõmk[PÒ. 



D–6667 
    3

13. (a) Explain about financial and non financial analysis. 

  {v ©ØÖ® {v AÀ»õu £S¨£õ´Ä £ØÔ ÂÍUPÄ®. 

Or 

 (b) What methods used for organizational appraisal? 

  {ÖÁÚ ©v¨¥miØS GßÚ •øÓPÒ 
£¯ß£kzu¨£kQßÓÚ? 

14. (a) What is corporate restructuring? Why it is needed? 

  Põº¨£÷μm ©Ö^μø©¨¦ GßÓõÀ GßÚ? Ax Hß 
÷uøÁ¨£kQÓx? 

Or 

 (b) What is joint venture in strategic alliance? 

  ‰÷»õ£õ¯ Tmho°À Tmk •¯Ø] GßÓõÀ 
GßÚ? 

15. (a) Analyze Hyper Market organizational structure and 
strategies. 

  øí¨£º \¢øu {ÖÁÚ Aø©¨¦ ©ØÖ® EzvPøÍ 
£S¨£õ´Ä ö\´²[PÒ.  

Or 

 (b) Differentiate between Franchise and Ownership 
strategy. 

  E›ø© ©ØÖ® E›ø© Ezvø¯ ÷ÁÖ£kzx[PÒ. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Enumerate the role of retail strategist. 

 ]À»øÓ ÁºzuP ‰÷»õ£õ¯zvß £[øPU PnUQkP. 

17. Explain Porter's framework of competitive strategies. 

 ÷£õºmh›ß ÷£õmi EzvPÎß Pmhø©¨ø£ ÂÍUSP. 
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18. Construct the strategic trinity for business level 
strategies. 

 ÁoP {ø» EzvPÐUPõÚ ‰÷»õ£õ¯ v›zxÁzøu 
E¸ÁõUSP. 

19. Bring down the levels of location decision and its 
determining factors. 

 C¸¨¤hz wº©õÚzvß {ø»PøÍ²® Aøuz wº©õÛUS® 
PõμoPøÍ²® SøÓUPÄ®. 

20. How to create a worker friendly culture in an 
organization? 

 J¸ {ÖÁÚzvÀ öuõÈ»õÍº |m¦ P»õa\õμzøu GÆÁõÖ 
E¸ÁõUSÁx? 

––––––––––– 
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PART A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define the term "Growth". 

 ""ÁÍºa]'' GßÓ ö\õÀø» Áøμ¯ÖUPÄ®. 

2. Write a short note on venture strategies. 

 xoPμ EzvPÒ £ØÔ J¸ ]Ö SÔ¨ø£ GÊx[PÒ. 

3. What is static synergy? 

 {ø»¯õÚ ]öÚºâ GßÓõÀ GßÚ? 

4. What is a retrenchment strategy? 

 BmSøÓ¨¦ Ezv GßÓõÀ GßÚ? 

5. Write a note on mentoring for growth. 

 ÁÍºa]US ÁÈPõmkuÀ £ØÔ¯ SÔ¨ø£ GÊx[PÒ. 

6. List some of the tools of performance management. 

 ö\¯ÀvÓß ÷©»õsø©UPõÚ ]» P¸ÂPøÍ 
£mi¯¼k[PÒ. 

Sub. Code 
36045 



D–6782 
    2

7. What is two way communication? 

 C¸ ÁÈ öuõhº¦ GßÓõÀ GßÚ? 

8. What are the tangible and intangible resources of a 
business organization? 

 J¸ ÁoP Aø©¨¤ß EÖv¯õÚ ©ØÖ® A¸Á©õÚ 
Buõμ[PÒ GßÚ? 

9. Mention the various benefits of networking. 

 ö|möÁõºUQ[Qß £À÷ÁÖ |ßø©PøÍU SÔ¨¤hÄ®. 

10. What is efficiency and effectiveness matrix for a firm? 

 J¸ {ÖÁÚzvØPõÚ ÷©m›Uì ö\¯ÀvÓß ©ØÖ® 
ö\¯ÀvÓß GßÓõÀ GßÚ? 

PART B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Write an overview of growth management process. 

  ÁÍºa] ÷©»õsø© ö\¯À•øÓ°ß 
Ps÷nõmhzøu ÂÍUPÄ®. 

Or 

 (b) Describe some of the best innovation strategies for a 
firm. 

  J¸ {ÖÁÚzvØPõÚ ]» ]Ó¢u Psk¤i¨¦ 
¦ÒÎÂÁμ[PøÍ ÂÁ›UPÄ®. 

12. (a) Discuss the three generic strategies needed for 
accomplishing above average performance in an 
industry. 

  J¸ öuõÈ¼À \μõ\›US ÷©À ö\¯ÀvÓøÚ 
AøhÁuØS ÷uøÁ¯õÚ ‰ßÖ ö£õxÁõÚ 
EzvPøÍ¨ £ØÔ ÂÁõvUPÄ®. 

Or 



D–6782 
    3

 (b) Examine in detail the different types of change 
management tools. 

  £À÷ÁÖ ÁøP¯õÚ ©õØÓ ÷©»õsø© P¸ÂPøÍ 
Â›ÁõP Bμõ¯Ä®. 

13. (a) Explain various steps of overcoming growth fatigue. 

  ÁÍºa] ÷\õºøÁ \©õÎ¨£uØPõÚ £À÷ÁÖ £iPøÍ 
ÂÍUPÄ®. 

Or 

 (b) How do business organization manage the 
momentum of growth in the global times? 

  S÷Íõ£À øh®êß ÁÍºa]°ß ÷ÁPzøu ÁoP 
{ÖÁÚ® GÆÁõÖ {ºÁQUQÓx? 

14. (a) Explain the following pillars of excellence 
management: Smart, agile and aligned. 

  ]Ó¢u {ºÁõPzvß ¤ßÁ¸® ysPøÍ ÂÍUPÄ®. 
¦zv\õ¼, _Ö_Ö¨£õÚ ©ØÖ® ^μø©UP¨£mh. 

Or 

 (b) Briefly explain the levels of radical innovation. 

  wÂμ©õÚ Psk¤i¨¦PÎß {ø»PøÍ _¸UP©õP 
ÂÍUPÄ®. 

15. (a) Describe the measures to enhance firm's 
effectiveness. 

  ö\¯ÀvÓøÚ ÷©®£kzxÁuØPõÚ |hÁiUøPPøÍ 
ÂÁ›UPÄ®.  

Or 

 (b) Describe the securing growth in product and brand 
domain. 

  u¯õ›¨¦ ©ØÖ® ¤μõsm öhõø©ÛÀ £õxPõ¨¦ 
ÁÍºa]ø¯ ÂÁ›UPÄ®. 
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PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Enumerate the advantages and limitations of SWOT 
Analysis. 

 SWOT £S¨£õ´Âß |ßø©PÒ ©ØÖ® Áμ®¦PøÍ 
£mi¯¼hÄ®. 

17. Discuss the different phases of evolutionary growth. 

 £›nõ© ÁÍºa]°ß öÁÆ÷ÁÖ Pmh[PøÍ¨ £ØÔ 
ÂÁõvUPÄ®. 

18. Examine the ways to achieve a competitive compensation 
program. 

 J¸ ÷£õmi CÇ¨¥mkz vmhzøu AøhÁuØPõÚ 
ÁÈPøÍ Bμõ²[PÒ. 

19. Discuss the Greiners Model of crises induced growth. 

 ö|¸UPiPÒ ysh¨£mh ÁÍºa]°ß QŸÚºPÒ 
©õv›ø¯¨ £ØÔ ÂÁõvUPÄ®. 

20. Explain six management principles explaining 
continuous innovation. 

 öuõhºa]¯õÚ Psk¤i¨¦PøÍ ÂÍUS® BÖ {ºÁõPU 
öPõÒøPPøÍ ÂÍUPÄ®. 

 

––––––––––– 


